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Average percentage of sustainable product portfolio?
@ Visit Finland

Kuinka suuri osuus matkanjarjestajan tuotannosta on

vastuullisia tuotteita?
UK DE

0%

1-10% 24,0 % 9%
11-30% 2,0 %
31-70% 18,0 %

71-100% 28,0 %

| don't know 16,0 %

0,0% 200% 40,0% 600% 80,0% 1000% 00% 200% 40,0% 600% 80,0% 100,0%

PLANETEGAN



Kuinka suuressa osassa varauksia paapaino on kestavyydessa?

UK DE
0% I 2.0 %
1-10% 18,0 % 37,0 %
11-30% 14,0 % 22,2 %
31-70% 14,0 %
71-100% 14,0 % \>
I don't know 38,0 % 7,4 %
0,0% 20,0% 40,0% 60,0% 80,0% 100,0 % 00% 200% 400% 600% 80,0% 100,0%

Annual bookings with emphasis on sustainability?
@ Visit Finland
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Minka tyyppisia kestavia palveluita kysytaan eniten?

Accommodation 62,0 % 77,8 %
Attractions
Restaurants
Activities 56,0 %
Transport 4.0 %

Overall experience 56,0 %

Not seeking 2,0 %

Other | 0,0 % 3,7 %

0,0 % 20,0 % 40,0 % 60,0 % 80,0 % 100,0 % 0,0% 20,0% 40,0% 60,0% 80,0 % 100,0 %

Sustainable products or responsible suppliers most in demand?

Q Visit Finland o0 O
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Mita mielta kuluttajat?

% people
agreeing with
statement
2011 2014 2017
Green/ environmental/ sustainability credentials of the holiday provider are
important to the booking process 20% 24% 39%
Travel companies should ensure that their holidays help the local people and
economy 51% 49% 68%
Holidays should have an environmental and social rating, much like a quality
star rating 33% 35% 48%
| am likely to choose one company over another based on a better
environmental/ sustainable record 19% 23% 30%
| would like to know how travel companies are benefiting the destination |
am going to 34% 35% 47%

| am prepared to pay more for a holiday with a company based on a better
environmental and social record

Average 29%

31%

43%

Source: ABTA Holiday habits consumer research




“DABTA

Ke Stévyys pa ra nta a The Travel Association
asiakaskokemustal

Kestavasti toimivissa hotelleissa on korkeampi koettu laatutaso ja parempi
asiakastyytyvaisyys.

TUI Group, 2018

Travelife-sertifioiduissa (ABTAn ymparistosertifiointi) hotelleissa on
korkeampi asiakastyytyvaisyys sen lisdaksi, etta ne saavuttavat merkittavia
sadstoja kustannuksissa.

Thomas Cook, 2017
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Mitka ovat tarkeimmat vastuullisuuden aspektit matkailutuotteissa?

UK TOUR OPERATORS GERMAN TOUROPERATORS

Waste management/recycling
Saving water
Saving energy

Energy efficient lighting

Reducing carbon footprint

Avoiding the use of fossil fuels

Erosion caused by tourism

Climate change mitigation

Organic, free range or local produce

Profits are shared with local community

Care for local standard of living

Impacts of tourism on local culture.._ 4,5
1, 2, 3, 4,

5, 1, 2, 3, 4, 5,

Which aspects of sustainability rank highest?



Mika on tarkein suomalaisen matkailupalvelun

vastuullisuuden aspekti?
UK TOUR OPERATORS GERMAN TOUR OPERATORS

Ecological accommodation 3,8

Local, organic or responsible food

experiences 3.9

Ecological nature-based activities 4,1

Non-motorised or green transport

Qlatural, clean environment

Local cultural events

Presence of local people

UNESCO attractions

Overall destination experience

Sustainable destination experience in Finland — product that matters most?
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PystyisikO kasvattamaan myyntiaan, jos kohteet
tarjoaisivat enemman vastuullisia tuotteita?

UK DE

| | |

|
\

| don't know 40,0 % 3,3 %

0,0% 20,0 % 40,0 % 60,0 % 80,0 % 100,0 % 0,0% 20,0% 40,0 % 60,0 % 80,0 % 100,0 %

Could you increase sales if destinations offered more sustainable products?
Visit Finland




Olisiko Suomea helpompi myyda, jos vastuullisia tuotteita
olisi enemman?

UK DE

100,0 % 100,0 %

80,0 %
' 80,0 % 74,1 %
68,0 %
60,0 % 60,0 %
40,0 % 40,0 %
32,0 %
25,9 %
20,0 % 20,0 %
0,0 % 0,0 %
N=78 Yes Mo Yes Mo
. 13
Visit Finland

Would an increase in more sustainable products make Finland more sellable for you?



Alotko kasvattaa vastuullista tuotetarjontaasi ja miksi?

UK

Yes, due to peer pressure | 0.0 %

Yes, due to consumer demand

@’m company values

Mo

22 0 %

76,0 %

Mo plans yet, but would consider 18.0 %

0,0 %

DE

22 2 9,

@ Visit Finland  Areyou aiming to increase your sustainable product/ destination portfolio?

77.8 %

O
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Onko Suomi vastuullinen matkakohde?

UK DE

Yes 54,0 %

40,7 %

No

| don’t know 40,0 % 44,4 %

Other, please specify:

00% 20,0% 400% 60,0% 800% 1000% 009 200% 40,0% 60,0% 80,0% 1000 %

Is Finland viewed as a sustainable destination? 0
Visit Finland
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Kestavan matkailun karkimaat

DE
Norway Norway
Costa Rica
lceland Costa Rica
New Zealand Sweden
Sweden
Canada Finland
Finland
. Germany
Africa
Switzerland Iceland
Galapagos _
South America Austria
Denmark Switzerland
Botswana
Azores Nordic Countries
hil
Chile Denmark
Nordic Countries
Northern Europe New Zealand
0 35 7 10,5 14 17,5 0 25 5 75 10 125

. Most Sustainable Countries - Top of Mind
Visit Finland
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Taydentavat haastattelut

INSIGHT

VACATIONS

A{s RESPONSIBLE M\I The At of Traveling in St
TRAVEL MAGNETIC

NORTH.TRAVEL

exodus
eelgooc @ travels

T R AV E L B E E - global adventures since 1974

TRUSTED TRAVEL SPECIALISTS

Hauser

Exkursionen




Mitka vastuullisuuden elementit ovat kuluttajille tarkeimpia?
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Which sustainability factors are the most important to consumers when they travel?

Visit Finland



Markkinoitko aktiivisestl kestavia matkailutuotteita?

Avoimia kommentteja matkanjarjestgjilta:

I launch on 31st
October and will
develop an Eco filter
for accommodation
and have products on
the home page
related to
sustainability

We do have general
information about
sustainability, but
prefer to embed the
values within the
product description,
the actual
experience, picking
the right

 New product lines: bicycle tours,
travelling by train and ship/ferry

« Child protection commitment,
promotion of sustainable food,

animal welfare policy
We will add new
"green" round trips to
our offer with CO2

offsetting

@ Visit Finland
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Tulevaisuuden suunnitelmat vastuullisen tarjonnan suhteen

The company is built on
the principles of
responsible tourism, and
that will always be the
core of the company

We do not currently market
sustainability. We choose to
ensure the majority of our
products ARE sustainable so
the client is always making a
positive choice, whether they
know it or not.

othical {travel, portal
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Johtopaatoksia

* Matkanjarjestajat etsivat lisaa kestavia tuotteita, erityisesti Iso-Britanniassa

* GB ja DE: vastuullisen tarjonnan lisaaminen voi luoda lisaa myyntia Suomelle!

* Matkailija odottaa lahtokohtaisesti, etta matka on vastuullinen. Kysynta
tulee matkanjarjestajilta.

* Saksa huolissaan matkailun vaikutuksista ilmastonmuutokseen - >
mahdollisuus Suomelle hiilineutraaleilla tuotteilla

* Suomi nahdaan vastuullisena, mutta tarvitaan vahvempaa tyota imagon
eteen destinaatiotasolla. Norja johtaa! Alue-/destinaatiotasolla kestdvyys
tarkeall




Terhi.hook@visitfinland.com

https://www.visitfinland.com/sustainable-finland/ ‘

http://www.visitfinland.fi/lkestava-kehitys-matkailuyrityksessa/
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