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Facts & statistics

It is the 7t largest country in the world by land area, and the second most populous, with a
population of 1.3 billion people.

Capital: New Delhi
Main Cities: Mumbai, Bangalore , Kolkata, Chennai

Major Religion: Hinduism is by far the most prevalent, with almost 80% of the population describing
themselves as Hindu

Main Languages: Hindi, English
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Indian Culture - Unique Customs and Traditions

The “Namaste”

WELCONMNME

*  “Namaste” is one of the most popular
Indian customs .

* ltliterally translates to | bow to you
indicated by the folded palms placed
before the chest.

+ It also signifies the reductions of ones
ego in the presence of the other.

V)

Atithi Devo Bhavah

* InIndia, the saying Atithi Devo Bhavah is also
integral.

« It means the guest is equivalent to god.

* ltis a Sanskrit verse taken from the Hindu
scriptures which later became a part of the Code
of conduct for Hindu society, since the guest has
always been of supreme importance in the
culture.
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Always a Festive Season Joint Families

* India sees a large number of festivals, .
mainly because of the prevalence of diverse
religions and groups.

Also, in India, there exists the concept of a
joint family, wherein the entire family
(parents, wife, children and in some cases
relatives) all live together. This is mostly
because of the cohesive nature of the
Indian society, and also reportedly helps in

handling pressure and stress.
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Religions Bollywood
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RELIGIONS IN INDIA

=

,, Hinduism
/ . »  One of the most famous and popular aspects of
| D A ,ﬁ Indian culture, the thriving Bollywood film industry
/ “" JelEm Ehritanile . SECCIEN is based in Mumbai (formerly known as Bombay).
\\ G
% Sikhisrn T §* «  Though similar in some ways to classic Broadway

musicals, the colorful films from this area have a

unique flavor that’s all their own.

«  With the name “Bollywood” originally achieving
notoriety in the 1970s, this industry has grossed

billions of dollars over the years.
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Chai - the drink India can't live without

* Teais India's most popular drink - the
country consumes 837,000 tonnes of it

every year.

*  The ritual of drinking chai transcends alll

boundaries

* Apopular ingredient in north Indian chai,
ginger is believed to have numerous health
benefits and is thought to keep your body

warm in winter.
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Holy Cow Tandoori Chicken Food Insights

«  Cow, in the Indian culture, «  Chicken is among the
is considered to be a Holy most popular meats
animal. eaten by many non-

- Sheis worshipped as a vegetarians in India.

maternal figure and is a
depiction of the bounty of
Mother Earth.

e Tandoori chickenis a
famous dish known for
its fiery red color.

» Cows have an auspicious
significance in Indian
culture and religion.
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India Economic Situation

* Injust the last 20 years, the number of outbound tourists from India has grown from 3.5
million to 21.9 million, making it the fastest-growing outbound market behind China.

* In year 2000, less than 5 million Indians were heading out of the country.

+ Today, around 20 million Indians are setting off to foreign lands seeking new
experiences.

 The UNWTO predicts that India will account for 50 million outbound tourists by 2020
becoming World’s Number 1 Outbound market.

* With more than 20 million Indian nationals now living throughout the world (3.4 million
in the US), the volume of outbound travel is increasing about 25% a year.

Source:
https://www.forbes.com/sites/edfuller/2017/03/14/ignore-india-at-your-peril/#4b02d0074225

abroad-to-double-by-2020-118010700295 1.html

( https://www.business-standard.com/article/economy-policy/number-of-indians-travelling-
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India Economic Situation

* In 2013, Indians took the international trip once in 21 months. Now Indians holiday/vacation once in a
year!

« The ‘Kuoni Travel Report India 2007’ predicts that total outbound spending will cross the $28
billion mark in 2020

« This upward surge will continue for decades to come because concurrent with its rising GDP rate

 India’s population (currently 1.3 billion) is expected to overtake China’s as the world’s largest in the next
five years, and its young, tech-savvy, educated middle class will double in size to 547 million shortly
thereafter. Within five years, India will also rank as the world’s youngest country demographically.

* India is counted as the 'youngest' among all countries in the Asia Pacific region, considering the number
of its citizens below 30. According to a study by Amadeus, 23% of Indian leisure travellers are under the
30 age group.

» The sheer size of its rapidly expanding middle class practically guarantees success for India’s travel
consumer story for the next 20 years.

 Bigger than the entire US population, India’s middle-class today numbers 350 million people.

« A sizable number of Indians have a net worth of more than $1 million and 180 million Indians - three
times the population of the UK - speaks English, and many of these folks own cars, cell phones and carry
credit cards.

Source: https://www.business-standard.com/article/economy-policy/number-of-indians-

\ travelling-abroad-to-double-by-2020-118010700295 1.html
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Economic Influence On Indian Travel Trends

» When traveling abroad, Indian tourists are among the world’s highest-spending
globetrotters.

» Their spending power has been estimated to be four times that of the Chinese and
Japanese.

* In fact, most Indian business and VFR trips include leisure and shopping components, and
nearly half of all Indians who venture abroad do so to shop with almost 75% buying
branded duty-free goods.

 Traditionally, globetrotting Indians tended to come from Tier 1 cities such as New Delhi,
Mumbai, Chennai and Bangalore, but lately smaller cities like Jaipur, Ahmedabad, Pune
and Amritsar are emerging as important source markets for outbound travel as well.

Source:
https://www.forbes.com/sites/edfuller/2017/03/14/ignore-india-at-your-peril/#4b02d0074225
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Highlight and Latest Trends 2017-2018

1 Over 75mn
? Passport
holders

in India now. N
Indians can now enter
more than 50 countries with
Free visa / visa on arrival.
3 pickyourtrail

: Source: https://pickyourtrail.com/2018-travel-
~ trends-international-vacations-ideas 12/17/18 SARA SODHI
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India is among the |
fastest growing ' B
outbound travel markets TRAVELERS

lts young population love gl
vacations abroad, resulting in
a 25% year-on-year growth in
the leisure travel segment.

%\piCkyourtrail LE | S U R E
TRAVELERS VISITING

FAMILY

Source: https://pickyourtrail.com/2018-travel-
trends-international-vacations-ideas 12/17/18 SARA SODHI
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Countries Indians
love to visit most

Europe sees 20% of the travellers from
India’s outbound traffic. 10% travel to
Australia and New Zealand. South East
Asia welcomes the rest.

i

e

France

ickyourtrail
%P Y == =
Indonesia
- AfE6
Italy N N —
Germany
New Zealand . )
Singapore

Source: https://pickyourtrail.com/2018-travel-
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Summer vacations are the most preferred
time of travel for the Indian traveller

Y pick

“

Source: https://pickyourtrail.com/2018-travel-
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Indians love the last
minute drama!

Majority of Indian outbound travellers do their planning
and booking only a month before their trip.

50%

40%

Y pickyourtrail

4-6 months 1-3months 8-30days 1-7 days  Not booked in advance

7-12 months

Planning Booking

Source: https://pickyourtrail.com/2018-travel-
trends-international-vacations-ideas
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Emerging Segments of Indian
Travelers

5

Historically focused on working, saving and acquiring material possession over ‘spending on leisure’

Today sentiment is changing, new generation postponing owning and acquiring expensive items, for the sake of

living a good life’ instead

Travel has become the new code of modernity and a mark of being successful
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Changing Attitudes

* We are changing ... We used to be afraid-

« Thereis a new brand of travellers emerging now we are getting more daring
in India=FIT (GIT/Package Tours )

- We are becoming more capable and sawvy, » Everyone wants to travel today- its not
we pack lighter and compare options online anymore about buying a house (Gen 2)
“FIT

» Traveling is the new badge of being

successful (Gen Z)
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Functional Triggers of Change

« Everything opened up
» 4G Network & more affordable data packs
* Access to information — new apps

*  Comfort with credit cards and online

payment
» Ease of obtaining passport and visas

* Rising income & increased exposure

First gen grown up with international travel

Digitally enabled

Comfort with GPS, Google translate, DIY

Travel is the new cool and sign of living life

An inspirational force for millennials and Xers
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Indian Gen Z is on course to outhnumber
millennials within a year

Which generation you're in based on your birth year

Silent
Ages 73-90 1928—1945
Boomers
Ages 54-—72 1946—1964

Generation X

Ages 38—53 1965—-1980

Millennials

Ages 22-37 1981—-1996

Post-Millennial/ >
Generation Z* )

Unknown* E4
*Still being defined.

1920 1240 1960 1980 2000 2018

Source: Pew Research Center

BUSINESS INSIDER

Source: https://www.bloomberg.com/news/articles/2018-08-20/gen-z-to-outnumber-
millennials-within-a-year-demographic-trends

https://www.businessinsider.in/Heres-which-generation-youre-part-of-based-on-your-birth-
year-and-why-those-distinctions-exist/articleshow/63369501.cms
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India - globally the fastest-growing market in
terms of high net-worth individual (HNI) population
and wealth in 2017

* Individuals with wealth of over USD 1 million and up to USD 30 million as high net-worth individuals and
those with wealth of above USD 30 million as ultra high net-worth individuals.

« By growing HNI population by 20.4 per cent and HNI wealth by 21.6 per cent, India also inched up to
the 11th position in the list of countries with HNI population.

* In 2017, the high net-worth individual population in India went up to 2,63,300 from 2,18,600 in 2016.

* India has surpassed the 150,000 mark for millionaires, 70% are below 35 years of age and have almost
$241 billion in assets.

v Urban population larger than many countries
v Middle class will continue to grow

v 1.5 million Graduates per year

v One of the World’s most optimistic countries

Source: https://www.deccanchronicle.com/business/in-other-news/200618/india-shows-

' fastest-growth-in-wealth-and-hni-population.html
@ https://timesofindia.indiatimes.com/business/india-business/indias-richest-1-corner-73-of-

wealth-generation-survey/articleshow/62598222.cms

12/17/18 SARA SODHI


https://www.deccanchronicle.com/business/in-other-news/200618/india-shows-fastest-growth-in-wealth-and-hni-population.html
https://timesofindia.indiatimes.com/business/india-business/indias-richest-1-corner-73-of-wealth-generation-survey/articleshow/62598222.cms

All Inclusive Packaged Tours
Rely on the Agents advise

Large groups (30-40 Pax)

Fear driven — find safety in groups
Multigenerational

Less tech savvy

Often Veg/ Jain

Carry packed food from India
Prefer Indian , fear local food
Value = Number of countries visited
Stay 1-2 Nights per location

Hop On Hop Off Tours

DIY, Researched, self assembled tours,
researched

Tell the agent what they want

Small groups (6-10 pax)

Confident and fearless

Same age group

Very Tech Savvy

Non-Veg or Experimental Vegetarian
Don'’t carry food with them

Curious about local food

Value = Quality of Experiences

Stay 34 nights or longer

Seek authentic, local experiences
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India - New Emerging Travel Markets
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Urban Wealthly FIT Families

Centre their plans around kid-friendly activities

* Families with children are big travellers in
the leisure segment in India

»  The big annual holiday that most families
plan is now an international one

* Less multigenerational travel

» Exploring a place together, kid friendly
activities

* Emphasis on comfort and service

»  Willing to spend on high-end hotels ( No
AirBnB)

« Many still use agents, but are more DIY
than previous generation
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Millenials, Small Groups (6-10 Pax)

*  Smaller groups of known individuals in

similar life stage

+ Single friends / cousins / colleagues /
batchmates / newly wed couples / young

families with kids

« All about group activities and bonding
through partying, shopping and hanging out
together

* Do what family wouldn’t approve of ; skimpy

clothes, alcohol, party all night
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Celebratory Travelers (esp Millenials)

* Honeymoon, Babymoon, Birthdays and

anniversaries

» Chose to travel instead of buying jewellery or

assets
* Romance, spa treatments, bubblies and hearts

» Comfortable and luxurious experiences;

expense is not a key factor .. experience is

« Travel agents are now catering to this segment

with VIP Services and tailor made experiences
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Women Only Groups (10-15 Pax)

» Varied in age and background — bond
through shared experience of traveling

together
* Mood is of empowerment and freedom

* Finland and Scandinavia— being safe

countries have very high potential

» Tour Operators catering to this growing

segment
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Gen Z Travelers

»  Thefirst generation to have travelled Intemationally as
kids, with their parents

*  Increasingly choosing destinations like Eastern Europe or ‘ V),
Scandinavia on their own ’

«  Travel is new success — spend 20% of their income on
travel

*  Plan their own itineraries

*  Crave Instagramable local-hood experience B
*  Happy to stay in Hostels and AirBnB
*  Not too much into basis sightseeing

. At ease with DIY

»  Social media ambassadors ( Always use the right hash
tags, display the destination at its best )

PARTY gEPBLE
=

+  Don't do single destinations , will club a few destinations
together- but spend longer time per destination
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Source Market & Travel Period

Main Source Markets :

» Main source regions are west and north (including central India) together accounting for about 65 per cent of all
outbound travel, followed by south (25 per cent) and east (10 per cent)

» Europe commands an estimated market share of about 20 per cent of all Indian outbound departures

» Dubai, Thailand, France, Singapore and Malaysia alone account for just over 50% of Indian leisure arrivals
overseas. Sri Lanka, Hong Kong, Indonesia (primarily Bali), the US and Switzerland are in the top 10 destination.

Travel Period:

» Peak Periods — April — June (Indian summer holidays)

» High season — Jan- Feb and October — December (Indian wedding season — honeymooners market & festive
holidays in schools)

» Shoulder Season — August and September

* Low Season — March and July

Source : https://www.business-standard.com/article/economy-policy/number-of-indians-travelling-abroad-to-double-

by-2020-118010700295_1.html
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Travel Patterns, Duration & Travel
Progression

« Long weekends of 2-3 nights , domestic 18t Domestic Travel expands to nearby
trips or short haul destinations destinations
»  Shorter trips of around 4-7 around Diwali & 2nd Mainstream EU : London, Paris, Switzerland

Christmas breaks _
3rd — US/ Canada or Australia/ New Zealand

* Europe is considered a multi country
o _ 4t — Eastern Europe :Prague, Budapest,
destination, only a few nights at the same _
Croatia
location

5th — Alternate US/ Canada or Australia/ New

Zealand

* Finland is not a destination- Scandinavia or
Baltic is

6t -Northern Europe : Finland & Scandinavia
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MEETINGS INCENTIVES CONFERENCES EXHIBITIONS

«  MICE which includes business meetings, travel incentives for employees, conferences, large exhibitions and
events; is one of the fastest growing segments of the Indian outbound travel market.

* India is estimated to generate 6.5 million outbound luxury and MICE tourists annually by 2020, reinforcing
the country’s influence as a key source market for MICE and luxury travel.

« The business and meetings industry is the largest sector in the India outbound travel market constituting
40-50% of total outbound travel volume.

« Travel industry sources estimate that the business travel segment as a whole is on a growth path due to India’s
growing trade and investment relations in the world.

« Significantly, the continued globalization of India is fuelling attendances in meetings, conventions and exhibitions
abroad, by business travellers from the flourishing Indian Information Technology (IT) sector, pharmaceuticals,
insurance, telecommunications and financial industry sectors.

 Source:

http://www.traveltradejournal.com/india-becoming-a-strong-source-market-for-outbound-mice/
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2. Facts and figures

Visit Finland MARKET PLAN 2019
©HELI MENDE




Indian visitors in Finland
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Indian visitor rankings in Finland
* No. 18 in overnights in 2017 (78 600, +44%)

Share of overnights by regions 2017

68% 12%
9%

11%

Sources: Visit Finland Statistics Service Rudolf, Statistics Finland



?
Indian overnights in Finland 2017 —

Year 2017: 78 600 (+44%) Winter (Nov-

Summer (May-
Apr): 7

30300  (+42%)

44300  (+45%)

"\

Sources:
Visit Finland Statistics Service Rudolf, Statistics Finland



Indian overnights in Finland

Seasonal overnights in 2016, 2017 & 2018 Vel

Whole Finland No. of Indian overnights Actual /(expected) Lagland 2018
AR IRl Clle) seasonal change ‘
. +399
2016 2017 2018 202271;'5- 2022:)81;5- Winter 4100 39%
Spring 2400 +65%
Winter (pec-Feb) 9 800 15 600 17 900 +59% +15%
Summer 1600 -35%
Spring (Mar-may) 14 800 19 400 21400 +31% +10% -
Rovaniemi 65% Autumn
Summer pun-ace) 15800 22600 23000  +43% +2% g Sela LT
Autumn (sep-Nov) 12 400 19 700 +58% (+xx%)
Lakeland 2018
Indian overnights in " Winter 1300 +5%
i in 201 .
Finland by season in 2017 g Spring 2200 +6%
30%
Summer 2 800 +41%
Spring Tampere 35% Autumn
. 22% Joensuu 13%
) Coast & Archipelago 201 Jyvaskyla 1%
Spring . Lahti 8%
25% - _ urku 17% Sotkamo 7%
Winter 1400 47% oulu 12% P
. o Vaasa 10% \
Spring 2300 +4% In addition: Helsinki area 2018
Uusimaa (excl. larger -
-349 Helsinki area) ~ 45% .
Summer 1800 34% (;zynnlzgg?%whjch are outside the Winter 11200 +26%
main travel dest.,
Autumn Spring 14500  +6%

Helsinki 75%
Espol, % Summer 16 800 +9%

Autumn 4

Spring . .
‘ 26% Source: Rudolf data base, Statistics Finland
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Indian overnights in Finland

India overnights in Finland 2018

12 000

10 000 6% 1%

8000
20% 35%

6 000

-5%
-5%

4000

2000

January February March April May June

-2 000

M Overnights, value Change %

-7%

July

17%

August

-1%

September

Source: Visit Finland Statistics Service Rudolf, Statistics

Finland
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India - Main message(s)

ADVENTURE BUCKET LIST EXPERIENCE PURE

FINLAND- High FINLAND- Once in FINLAND —Happiest The bucket list destination
quality adventure in a lifetime experiences Country in the World
Finnish Nature offered by Finland with Cleanest air,
water, safety, calm
nature

Destress
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India Market Activities 2018
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Initiatives With
Ministry of Tourism India

Alphons KJ @ @alphonstourism - Jul 10
With H.E. Mrs. Nina Vaskunlahti, the Ambassador of #Finland #SamparkForSamartha

12/17/18
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Visit Finland Re Entry To India Market

PRESS COVERAGE (B2B)

Teavel Jeapes trace UPDATE Special Focus .

Visit Finland re-enters the India market Visit Finland re-enters India Market

Having witnessed a robust growth of 42 per cent in tourist arrivals and overnights from the
India market in 2017, Visit Finland has rcinstated their focus in the India Market through the
appointment of Sara Sodhi Juneja to head Visit Finland activities in India based in New Delhi.

Having witnessed a robust growth of 42 per cent in tourist arrivals and overnights from the Indian
market in 2017, Visit Finland has reinstated their focus in India through the appointment of Sara

Sodhi Juneja to head Visit Finland activities in India based in New Delhi TeamTTJ

ommenting on this appointment, ‘months. This time is called “kaamos” ommenting on this  Fialand and am lookng forwsrd  Land ‘of the

Dr. Jukka Holappa, Trade During kaamos it is not completely appointment Dr to establishing Finland in India.  Midnight
Commissioner for Business Finland dark, however the bright snow, the Jukka Holappa, The destination offers once  Sun’. In the
India, shares that, “Sara brings moon and the stars, create magi Irade Commissioner in a lifetime experiences and  winter,  the
wealth of her hospitality and tourism surroundings to view Northem Lights. for Business Finland India,  wonderssuchas Aurora Borealis, ~opposite
experience to this Important strategic Juneja further elaborated, “My role shared, “Sara brings wealth  Midnight Sun, Finnish Saunas,  happens:
role and we are delightad to welcome will focus on developing our strategy of her hospitality and tourism  Untouched Nature, Ski resorts  the sun

her to head Visit Finland in India. devised for the Indian market and experience to this important and the official hometown of disappears
India has become onc of the fastest strengthening relationships with the strategic role and we are Santa Claus” Finland was  for months.
growing outbound tourism industrics Tl o T oy delighted to welcome her tohead  also recontly choren by Tndian  This  time
given its favorable economic length of stay by Indians in Finland Visik Bialind dn ldis. India has. | celebrity,  couple: Anashia. s called;
A » : become one of the fastest growing  Sharma and Virat Kohli as their  ‘kaamos’. During kaamositisnot  in close collaboration with the
In parallel, we will akso work in close
outbound tourism  industries y . This r dark, however the Indian media as communication
E collaboration with the Indian mecdia as
given its favorable cconomic  clearly highlights the evolving  bright snow, the moon and the is an integral part of our strategy.
outbound trips are forecasted in a lifetime experiences and wonders and experiences and the touriem board  communication is an integral part of Y 1 .
2020. Aligning with the growin; such as Aurora Borealis, Midnight Sun,  will focus on promoting Finland as a our strategy. The key focus for 2018 is condiitamm dfue pomin e i G (oo oy sssosghosl ool es: X Sy fiom Sx 28R . b
= i o . 'S d e d F s egy- ) e expected as a total of 323 million  destinations and experiences  to view Northern Lights. encourage the Indian travel trade
potential of India market and our Finnish Saunas, Untouched Nature, Ski  year round destination for Indians. to encourage the Indian travel trade to outbound trips are forccasted in - and  the tourism  board  will Junecja further claborated, “My  to increase their knowledge of
global expansion strategy. Visit resorts and the official hometown of Finland is a land of stark contrasts; increase their knowledge of Finland and 2020. Aligning with the grow focs on promoting Finland as  vole will focus on developing  Finland and for the same we will
Finland has decided Lo foray again Santa Claus” Finland was also recently  in the summer months, the sundoes  for the same we will organise roadshows potential of India marketandour @ year round destination for our strategy devised for the organise roadshow and fam trips
into the India market”. chosen by Indian celeb ouple not set at all in the northernmost and FAM Trips throughout the year to Global expansion strategy, Visit  Indians. Finland isa land of stark  India market and strengthening  throughout the year to give the
Juneja shares, “Tam delighted to e Anushka Sharma and Virat Kohli as parts of the country — hence Finland’s  give the Indian travel trade and media a Finland has decided to fors Comirasts in e e monils:.  velationsiips withi s Gavel bude’ Tndian. Gavel Gada e erdis
onbosrd Visit Finkand and sm looking T e “The | the Midnight  firs- tence of the desting again into the India market.” the sun does not set at all in the 1o increase visitation and length  a first-hand experience of the
for = e - “ - - . = Sara Juneja said, “I am  northemmostpartsofthecountry  of stay by Indians in Finland.  destination and its unique once in
I delighted to be onboard Visit - hence Finland’s nickname “The  In parallel, we will also work  a life time must do experiences.”

NEWS |

Calling tourists to the land of
Santa Claus-Finland

- Visit Finland re-enters the Indian Market -

Finland with its

Having witnessed a robust welcome her to head Visit Fin- plethora of surprises
growth of 42% in tourist arrivals land in India. India has become and unusual trails is
and overnights from the Indian one of the fastest growing out- likely to blow away
market in 2017, Visit Finland has  bound tourism markets given its Indian travellers.
reinstated their focus in the India favorable economic conditions Europe’s last desti-
Market through the appointment and further growth is expected nation for true wilder-
of Sara Sodhi Juneja to head Visit  as a total of 32.3 million out- Sara Sodhi Juneja ness for the

Country Head - India, Visit Finland

Finland activities in India based in  bound travellers are forecasted adventurous lot is et
New Delhi. by 2020. Aligning with the grow- ~ Sharma and Virat Kohli as their none other than Lap-

Commenting on this appoint- ing potential of India marketand ~ honeymoon destination. This land in Finland. With reindeer as its icon, Lapland pro-
ment Dr. Jukka Holappa, Trade our Global cxpansion strategy, clearly highlights the evolving In- vides awesome views of Northem Lights for 200 nights
Commissioner for Business Fin- Visit Finland has decided to foray ~ dian mind st to discover new des- every year. There are some out-of-the box offerings in
land India, shared that, "Sara once again into the Indian Mar- tinations and experiences and the Lapland for travellers including igloo houses, dming in
brings a wealth of hospitality and ~ ket”. tourism board will focus on pro- ice restaurants.
tourism experience to this strate- Finland was recently chosen by moting Finland as a ycar round by TN DESK
gic role and we are delighted to Indian celebrity couple Anushka ~ destination for Indians. b T DEsk
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Finland — Mice

Go Global

MICE travel opening up new dimensions of
opportunities in outhound sector

India has recently moved up two places to become the eighth largest business travel market In
the world and as Indla maintains its double-digit annual growth in the outbound MICE
and luxury travel segment, the travel and tourism businesses around the world are looking to
capltalise on the country’s growth potentlal.TTJ speaks to the heads of some Natlonal Tourlst
Offices (NTO) for thelr vision and plans to attract the Indlan MICE business to thelr countrles.
Sudipta Saha and Prashant Nayak

‘VINEET GOPAL, DIRECTOR INDIA, REUNION ISLAND

€S

ination

Go Global

Centre (ONCC) and the more recently opened Doha
Ehbiton wd Conbourcn Gt {EC) bt 2

‘education, scence

ol snd

landscapes.

anmnmmm

‘dosely with local tourksm and MICE professionals to

mmbdwulmmlmumly
sice 2016. In addition, Qatars main conference and
‘exhibiton venues e the Qatar Notional Comventicn

hospitaty and MICE oferngs for both business and
e tavelr.

Reunlon land Is 2 vry niche destivation and the
WICE movements of the country are very high-end,
Thisnumber

lots of MICE products at Rewnion land,ranging from a,
‘water and land actviies such 25 helicopter tours,hiking.

‘SARA SODHI JUNEJA. COUNTRY HEAD - INDIA TSIT FINLAND

Go Global

HASSAN MADAH, DIRECTOR, ISRAEL, MINISTRY OF TOURISM
- INDIA & PHILIPPINES

travellod to the country. Wo had a toalof around 60,000
Indian tourtsts visiting lssaeln 2017 cut of which around

tourlsm destinatlon, gaining popularty with the Indian

have a host o actvites to choosa from an thei visit. One

=

andmodern infrastructure| Mh»ﬁmmu
such as Tel Aviv and Jerusalem are faatures that lure the

Tandem Sky Diving, Luxury Desert Camping in the Negev
i at Mou e

Around
3000 s, song with hey govemmert oficials
and state representatihes, ravehed from diafor Agrech
i May, 2018, which was heid in Tol Av. Addionally,

the introduction o the New Delhi Tl Aiv diect route on
Ar Indi. There Is a perception of limited avallabiley of
‘vegetaran food and Indian cuisine whikelrael i known

UTL, HOFC, 8MW, Rellance, Glenmark, Porsche and more.

asly found.

e found here. Atogethe, Finkand ofers 10 venues that an.
accommodate

Vist

‘might look small. but 1t is much more than the regular

esure activtes, natural spaces, banqueting faciites.

2018, Frland I galing gopalartywith Indlan corpontes s

summee ighes Incude rhe kg, silg schooners or
Sshig

dvec ight o India On an average we ecelve 2030

choic for any MICE evet, eunion s is very well

YPOS

and everts
n 20172018

services and business plus leisure experience. Ve have:

Unfortunately

we dorf. get the exact breshup.

for MICE. Last yeur the

ange of MKE products We princpaly divide MCE into two types as thelr

branding opportuniies utr high
Thissagmnt  inernet. In addion to tha, venues cn

of MKE mainly looks t large s conventon venues, globl

conectity,
substaneil acccmodation optons and pre/post tour options. Korea s ore  Not to mention thit we have urique
10large scale  expesences such as Korean oo
seoul(rcheon  cress wewring, K or ceber Korean
sirport)and Busan have bacome mai akports o enry: rom Inda, we recaive food maling expeiences, Tosworedo
i

and condesencing faciltes with inbuik
s that aporoe. 20 per cent of the total s MKE affi. Kores hiss a very wide  audiovideo facltes, stage ~setupy

gromth n MCE movement fom India. In recent yeurs,
Finlrd hes corsstenty ranked amorg top 20 congress

ice bresker crises, Northern Light Chsing and cee. In
‘wivertrn buldngs cafted from snow and lce re gt
for hesting dinnes and gettogethers-or even spending

nnun-l,hm-d.-d-db,mmm
delagutes, Fins are expesienced

promotes Finlnd s an interational meetings destination

mmnmmm-mdwm
‘make MCE & mujor segment for Filand.Finlnd offrs o

plnning an armatonal mesing,evet o congress We
hare an extersive rnge of venues, accommadstion and

Oman is fuly

ensures a flow of the

Bosines 1 O Tl s comily e e

il storey ar ek with a capacyfor 4,000 vehices.

Bshvaln Toursm & Exhibtion Authorty hid stated
promotions from January 2017. As Babrain is 2 three
nights destination close 1o India, we have been

‘movement, Moreovarit offors arelaxed atmosphere with

‘countries. Ay MICE movement connectivity,
e of v, affordable  accommodstions,
uummmu skhseeing shooping

ewer destinations for thei next movement, There has

BayBshvin Conventin Center/Babrain intenstions
Cirult an

first half of

P

mmmnhﬁ-mnmn

Kores. bundied together around the meeting

Busn d J and s ol Oneof th prmary ™
wiqy shopping, enertsmert
Bucchet temples. e and lus fand paredis
Mnm-ucmmmmmhmmm I
smal a5 in Korea

and host successl nermutionl, egionsl and
the qoverment and private sector was lead mismunw.lmmu
by OCR. Many nesw intematonal hote chais recery  the local comrunity. Akong with providing excellert
e stay, cultu
We defnitely

hn'l %o mejor_international  en Garden,

BISWBI Jillllglllma}'ll::}:geal MICE

cruises and

like the r«cauomma:llmmumun

‘and night views onlya port town

canoffer

sharper. Macao hosts various word events and s & pogusr

facilties makes ft 3 favourable business environment

Eaypt his everything to attract MICE traffic from
Vo egmpaiads

itreflects o change n the mindset o te tsvellers sbout
the developments of Eqypt. Eqypt has everything to

s weld o e

economy are dvrse Mocads bigges integrted hetes
and resors have besn offring workd-chss events and
‘convention faclfies, Over the past few years, there has

o mestings

s in the globel rankings, Macso Gorernment Tourst

The Macau Convention Cantre s located dose 1o the
Macau Interational Airpce, The main eshibiton aes in
Macau Convention Centre consists of 3566 squave meters

colossal monuments of ancent Egypt never ol to

expesience. We hope
130,000140,000 Indian wisitors by the end of 2018
With 30 per cent growth i Indian tourst arrvals
in 2017, Chvistin plgimage and MKE are the two

Mecau's 338-metre tall lndmark, Macso Tower, and ts

contibutor to e traffc. For the same, we e focusing
Mambal,

dection. Gl Alexanda and Furguda ae excelent
MICE dositions i Egypt acn with gt e
and fstructures. Ths, we o heen o

WKE. Chvistan plrimage, oo, weddings and fim
shooting. The

segments for MICE. Wah Egypt A ying four tmes

o s G trade o

O the other

ind all GCC. ,.1.,.,
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Naowa s 2 major center
Japan'y e

sub- ol world-class
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Joint Marketing Campaigns

GTEoD) rovet smooen

(€2 chomascook.in

TRAVEL CASHLESS,
WIN A TRIP TO FINLAND

Swipe your Thomas Cook trave and stand
a chance to win an all-expense paid trip to Finland.
Also, win an Apple iPad Mini every week.

Thomas Cook Borderless Prepaid Card,
your perfect companion for a hassle-free
international travel.

@ FINN I

Terms and conditions aoolv.

Suggested App

MakeMy Trip-Flight Hotel Bus
Cab IRCTC Rail Booking

ored
ored

Welcome the winters in a warm wayl! Seek
igloos in fascinating Finland!

Welcome the Winters the Warm Way.
Seek Igloos in Fascinating
Finland!

Holiday in Finland

OO 77

o5 Like () Comment

BOOK NOW

1 Comment 2 Shares

>
i
’\“n’ K\

FITS - MIGE - GROUPS - EVENTS

iN FINLAND?
CALLUS TODAY

412, 4th Floor, Reena Complex, RamdevPir Marg, Near Vidyavihar Station, Vidyavihar (W) Mumbai 400086,
‘TEL :022-25102323 / 91 9820224669 E-mail : nitesh@lumisafaris.com | www.lumisafaris.com

&> Share
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Coverage — Millionaire Asia

8 PAGES EDITORIAL MAY -JUNE 2018 ISSUE

travel

DISCOVERING THE
FROZEN BEAUTY
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Since the location of Santa Claus’
i home is a seeret, he decided 1o establish
% an office in Rovaniemi in 1985, which
reccived the status of the Official
Hometown of Santa Claus in 2010 RovamEMI
v . St i Ty ot G e i e, 8

Waasbosis ot 83

——

Visit Finland 12/17/18
Sara Sodhi



Coverage —Asiaspa India

4 PAGES EDITORIAL SEP -OCT 2018 ISSUE
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National Geographic May 2018 Issue

3 Page Editorial on Helsinki

PURSUING HAPPINESS IN HELSINKI

CAPITAL OF THE WORLD'S HAPPIEST COUNTRY, THE FINNISHCITY IS A DESIGN HAVEN AND A
GASTRONOMIC HUB THAT HEARTS ITS SALMON AS MUCH AS ITS SAUNAS

fher a woekend n Helsink, it s easy to see why Finland

and innovation, & makes everyday Hife better, and the Design

was recenlly crowned (he Worid's Happiest Country, District is the place 1o spend all your mone.
Pﬂthcd at Finland's southern tip, \]u chyis numuudm Helsinki is alsoan u\ummh v.alk.l?ﬁc city xnd some of its
y i makes the At nouve ¢ best
priviluge: Picture  rencwed waterfrunt, and s string Mlﬂmhng exploned on fixe, S!mllmg past hs;innmh indowntown
faci & aunas, dappled

ppl
apar, Scandinavian design is legendary, a claim that swas
redlerated in 2012 when the ciy bagged xlu uoxld Deu;n

Helsmh oglingatdilaywindowsbrimming wihintema-
h d the city

BAUEK
u.fol‘ i are served with I

Capital title. T«-dm thm....u.

Alvar Aaltos {!

range, Amlmnn‘l’wpimtrvb\nhhnpm\h asthe mpdhpnl
Kamppi Chapel of Silence: and the pinesvood-laden Loyly

ol i Salutorget ae yourbes et
iy nl the Uspenski Cuthdral in the Amw»khnhmu
dd

collee shws hint & Helsinki's gastrovomic credentials. The

sauna. Desig, A fusion of beauty
— -
5 Ses Pool Stertace
an 500t the whi
dome of
ek

I Finland, a visit 1o & sounais a spiritual experiance, | ke going to
church, Share your taaceo and taderbat. butnot your sauna or
your waman preach the Finns, Luckily Helsink i stilhoma ta an
impressive clutch of public saunzs that stay abuzz round the year.
Be 1 sub z8ro lemperalures or bamy summer evenings, bourists
andlocals can be seen Iroicking n and out of them. I a counlry
thal brags 3.3 milion saunas, the oplions are penty. Bul the Eallc
Facing Layly and Alas Sea Podl are fop-nateh, i their architecture.
s
trondy alfrmsco uqm.m

L , Allas'USP:  pool that

lories are swillly burat in saunas, both public and private.

makees g even in reezing cold o dol ght=11's always cosy
# 27°CI The unregulated seawater nool on the other hand isidedl
Lolaze induring summer rrenths, A10 minule druve rom Alles, i
Helsinkis ndustrial Hernesaar districtthat s being repurposec.
into aresident i hub, stands Loyly. Lven tance, 13 mall
temaced pinewiood-glass facadelooks imposing, Loyly, n Firish.
means the steam tat rses when water s thraw on hot stones,
and it s Helsink?'s oy smoke sauna - mosl otners are electic
Here. you can sweat 1t outina smoke or wood-fired sauna. jumg
into an vt (ice pool), ol i the sncwi. head Back in,andrepest
Don'tleave withovttryng some soult Fivish food. Sk meatballs
and solmon soup anyone? (e w,afasscapaol coun; €12/21,000 for
€19/11,500 for 2 hrs).

50 A 1A GOXRAMC KAV AR INNA | WAY20 4

Visit Finland

7 Distictbrims
with boutques promating.

Finnish fextiles anel more, .
3

Helsinki boasts U)WZ\I artpalleries ard mn-\mm« outthe Tennis.

o314 e e rr/mm.um ancis e princial
location of the Ke'sinki Art Musacm (HAM), Though HAMalso
takes care of all pubbe artin Helsink fover 8,000 artunrksl) t

is the chienging cispiays. exibitons and g lries sde Tenes
Palace that showcase the best of mocern and cantemporary art
by both Finnish and intermational artists, One o he most strkng,
peemannt disgiays here inciuge Finnish eminisl ar st Tave
Janssors Irescoes and artworks. In *Party n the City,” one of her
more popular paintings. Jansson painted her lasbian v dancing

campary, the martmottke creaturo she created for e
icoric Fnnsh children's book series.

Jueh 3 10-vinuto walk from HAM etands ancthr halmark, the
Museum of Contemparary &1 Kasma. The snuous wave-ike glass
struclre designed by architect Steven Hol it mukes you feel e
you zreins de & spaceship with curving hallways, somber white and
ey teriors and hgh ghass celings. Loosely trans ated. Kiasina
meansa ‘placc of encaunters. and ts five galeries are focused on
art that surpasses boundaries to exper menl with different forms
ard format.Curert ehisfons f KisraincdeNatharie

Russian drag artist Vizdis'av Mamyshev-Monroe's collection of

phetographs, parodies and paintings. including portraite of Russian
politicans given makeovers mithbindis. percings and face-masks.
Remember to 510ty al the museun shop. I's piastered with
posteards and joumals beaving Finnish art prints (kiasma ).

Dicyou knwows that Fokars scissors. Noki call ghones
anc Angry Birds videogame are al Finvishimports? Or
tatapart from s stunrg modermist rchitecture,
dusigrer Alvar Ralto s squally famous for s bent waad
furniture and cric giassware? You wil once youtour the
Deosign Musoum (desgnnuseum.5), Exhbitions hero kosp
changing St the permanen cisp ay, Utopi Now: The

8 go0d trocuce
Fintand's iconic designers and their gobaly recagnised
works. The A¥s and fascinaling glass cispiays only
arhance the sxperience.

‘Armed with tis newlound knowlodge, ead to the Design
District, 3 25 street cluster comprising cver 200 design
focuses stores, cafés and gallries (designaistrict ).
Fagship stores of ad major Finnish brands re here, some
ofthem nestled in pretty art nouveau buldings. Marimekko,
ateatic and home fumshing abel, bims with local
dusigner Maija s0u1s coourlulsignature popy prints
(marimekkn.com). Artek, afumiture store concelved
by Alvar and Ana Aolto, amongst athers, i a e for
‘modern'sL. rinimalist Fariture ek
by Kaj Franck and Abaar Aalto, includi
shopod gases,browse hough taa's sholos il
com/home). For lesser kncwn ncie ladels, heep 2n eye
autfor concept stores such as Nudge and Lokal where you
must ditch the stereolypical souveni's m lavour of pink and.
purple pengn-shapec wooden earrings and ceramic salt
and pepper shakers (lokabeisinki com/en ucge.f)

galleries display
Fin
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reat acou: maki
the Church of Rock an
excellent concert

Nowhere is the Russian occupation of Finland mors evident than in its churches.
The He'sinki and Uspenski cathedrals emulate the archit re of tvio Russian
ehurches. With its white-and-green facade and gilded domes, the neoclassical
Helsinki Cathedral, towering aver the Senate Square. is perhaps the most
recognisable landmark. Resting on 2 cliff in the Katajanokka district, Uspenski is
distinguished by its red-brick exterior and green-and-gold cupclas.

Despite the cathedrals’ stately grandeur, the most popular chureh in the city
is also its most unconventicnal. The Temppelizukic Church {Church of the Rock}
is built inside a depression created by dynamiting granite. Its copper dome
although supporled by concrete beams, appears t be lloaling. The expansive
structure is awash with natural light steaming in from sleek panelled windows
that cascade down all the way fram the dome ta the churen's preystane wialls,
The shocking pink birch benches are  great juxtapesition, and the church's
excellent acoustic is the reason wiy it is often booked for musical cancerts

If yeu like your churches ultrz-contemporary. do make a stop atthe
Kampenkappel or the Chapel of Silence. The warm wooded, cup shaped chapel
offers amement of peace amidst the cacophany of Kamppi. ane of the city's
busiest districts.

There is more te Finnish cuisine than rye bread and salmon, and the best

place to experience the courtry’s culinary range is at the Vanna Kauppahalli or
the Old Market Hall. The gorgeous red-brick-and-cream facade dates back to
1888 the grand dame of Finnish market halls reopened after an impressive
rencvation in 2014. Inside are rows of stalls. their vintage wocden shelves

and glass cisplays lined with a vast selection of fresh producs and lacal
delicac es. The calch of the day, herring. pike. oclopus. and whitefish. share
space with fishroe and caviar. Berry sauces and preserves are sold alongside
various types of meat including cuts of reindeer. pork and beef: a focd pairing
one must Lry. For an inLroduction Lo lacal Finnish spirits. slep inside Alks. a
stale run alconol chain. The liny outpost stocks an envisble selection of local

and internaticnal wines along with Laplanc vedka and the award winning
et cravings. try the traditicnal
rmade from beans roasled the same day; you can ever pick up a packet

Napue gin. For su

(vanbakauppaha

2.
Exhausted from all the shepping? Unwind over a bowl of creamy salmon
soup at Story. a brighlly ILcalé n the atr

of fish and polaloe

Callit a day at Ateljee
ar between swigs of its

signature cocktail. Aalto.

cinnamon rolls v

im. The hearty broth has chunks
.and is served wilh a side of rye bread and buller. Grab a
table overlooking the harbour and the Skywheel, and don't forget to look up
wintage fishing wire traps dangle from the ceiling {wwny.restauran

ith coffes

tory. ).

If you have time for only one drink. head lo Ateljee Bar. Housed

n Hotel Torni, Finland's first skyscraper. the 14th-flcor bar offers
sweeping views. On a clear day you can see 2ll the viay up to
Estonia's capital Tallinn, a visual luxcry reflected in a steeply priced
menu. Its bestseller? Aalto, 3 cranberry vodka and Cointreau-based
drink, served in Alvar Aaito's elassic designer vase-shaped glass.
And you can take them as a keepsake!

Be warned. though, The tiny. barely 45-scater bar tends to get
crowded, But the good news is that cven if you den't get a table, you
can still walk around and see the manthly art exhiotien promoting

ocal art displayed on the walls (and buy orints if you so choose).
Gr, head directly to one of the two terraces to spot some Helsinki
andmarks. To get you by, info cards are plastered everywihers. Pro
tip: for unhindered views of Helsinki s cityscape. make a trip to the.
tailet (wwve.rafisamo. fi/en/ helsinki/ateijee-har).
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National Geographic October 2018 Issue

Finland Image is on the Cover Page and 10 Page Editorial on Lapland
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ANLAND.

THE DESTNATION

e asked to write a short bio, my world-
ZW &it hardened, no-stars-in-her-eyes colleague,
L, wrote, “[she] fantasises about a bucket-list journey to
witness the aurora borealis someday.”

THE DESTNATION
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Casa Vogue India

Feature On Design District Helsinki

SHOPPING TRAILS, HOME SOLUTIONS AND THE BEST IN ENTERTAINING

DESIGN DISTRICT HELSINKI

This cluster of creative businesses plays a
large role in boosting Helsinki’s reputation
asacity of design. Located in the centre
of Helsinki is a neighbourhood association
that houses design and antique shops,
fashion boutiques, museums, art galleries,
restaurants, hotels and showrooms—it has
25 streets with over 200 spots!

. Design Managing director, 7/
Museum Rooms on View: {
MD, La Grange

Interiors

mawﬂ{{

The curator of “‘Rooms on View" at Design Joburg, one of the city's
premier design events, tells us what makes the city one to watch,
“Johannesburg has a brilliant, vivid energy that shines through its
flourishing creative scene. Design is a creative and aesthetic solution;
an agent of change and innovation. There are so many exciting
design-focused initiatives and communities based in and around JHB."

SHOPSTOP —————"" (|RCA GALLERY
An architectural landmark,

accessories, furniture  sculpture and photography.
pieces and one-of- Head to the top floor for an
a-kind objets dart. extraordinary view,
Lagrangeinteriors.coza  (+27 11788 4805)

el = . LA GRANGE its circular structure and
INTERIORS metal fins reach into
A store offering the sky. Circa exhibits
sensational décor contemporary fine art,

THE DESIGN MIND

Feeling the Milan fatigue? It’s time to head to the new design capitals
of the world. From a French boutique in Dubai to an egg-shaped
cathedral in Helsinki—four experts give us a personal tour of the &

iconic and undiscovered from their cities. By CHANDNI SEHGAL 5531;}URANT

DESIGN ICON
Klaus Haapaniemi
Evenif you're a fan of
simple patterns, you'll
love the fantastical
style of this designer-artist, who recently
created a tapestry-like wallpaper for design
hotel St George in Helsinki. Klaush.com

Named after ;he
’ : SHOPSTOP ———————— Finnish word for root, —— ﬂ
il Bty it offers Finrish cuisine O Tricand ] D CAVERSTUDIOS
Districeielsink; head of ARTEK 2ND CYCLE using local ingredients, @ 5 Otter sde table, belfent selacton of the It il papar
sponsorship, Design Museum Since 2006, thebrand hasbeen  The specialty of the Charles” chail an | Fabric, curate om'_al .over; e
Helsinki; founder, Design Club Kine vith praloved fiand restaurantis Sapas, a world and presented by Haidee Kramer.
working with pre-love miture. pas, L Dreamweaverstudios.co.za

Business Network

1love how it promotes conscious ~ basically Finnish tapas

consumption and celebrates that draws influence

high-quality design. Artek fi from local food
A traditions. Juuri fi

> PEOPLE WATCH
The multi-hyphenate, whose
WAESZ work focuses on growing the
PR 22" design industry within Finland,
reminds us that, while the country

DESIGN ICON
Hubert Zandberg |
The South African
interior designer i
ismakingwaves | GENNEXT

around theworld | David Krynauw

with his distinctive | The young fumiture designer
commercialand | is known for the quality,

8 residential projects. | detail and individuality of his
Hzinteriors.com designs. Davidkrynauwcom

Dislagi Mobilt o

qlss sculptures

is known world over for its style and iconic
designers, Helsinki has committed to user-
centric design: “We believe that design makes
everyday life better. It is a very walkable green
city, surrounded by the sea, where design is
really rooted in practicality and functionality.”

Almari
table lamp

GEN NEXT

Milla Vaahtera

The designer-artist’s glass
sculptures will be exhibited
at Design Museum
Gallery in September
2018, Millavaahtera.com

COURTESY SUSSAHNA LONNROT ELSA YDUNG: GETTY IWAGES. ALAMY,

1441 cass vocuz NDia 203 www. vogue.in ‘Wip'-lz;l(h'
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More than just a stopover, the capital city
of Finland is where you are greeted by
avant-garde styles at every turn

:: Shikha Shah

or anyone who loves art, culture and de-
sign, Helsinki should be at the top of their
to-do list. Designated a 2012 World Design
Capital, everything from the city’sarchitec-
tural masterpieceslike the Alvar Aalto’s Fin-
landia Hall overlooking T66l6nlahti Bay
and Eliel Saarinen’s central train station to
minimalist furniture, innovative kitchen-
ware, textiles and jewellery reflects fine
Scandinavian taste. Probably, the city’s
flamboyant character and mix-and-match
of styles can be credited to its apt location
between the East and the West. Historic
buildings, boutiques, workshops, galleries,
cafes, street art there’s so much to see and
appreciate here!

Creative Soul

Founded in 2005, Helsinki’s Design District
is the creative soul of the city and encom-
passes some of the prettiest downtown
neighbourhoods like Punavuori,
Kaartinkaupunki, Kruunuhaka, Kamppi
and Ullanlinna. Startat the Design Museum,
located in the heart of Punavuori. Housed in
a historic building, the museum’s perma-
nent exhibits give you a crash course in
Finnish design by narrating its history —
starting from trailblazers of the late 19th cen-
tury, moving on to glasswork and ceramics
of Kaj Frank, bent-wood Artek furniture by
Alvar Aalto — the father of Finnish Modern-
ism, and even the original 1992 Nokia cell-
phone. The Design District is where you
come across young talented designers and
artists who have setup quaintshops and at-
eliers in the neighborhood’s Art Nouveau
buildings. Pop in and out of more than 200
stores showcasing Finnish fashion, home
goods, glassware and more. Standouts in-

clude Marimekko — a local designer label
founded in 1951 and known for its brightly-
coloured floral print, Samuji — Samu-Jussi
Koski’s carefully edited collection of classic
clothingand homewares, Lokal
— photographer Katja Hagel-
stam’s concept store, Artek —a
specialist in 20th century mod-
ernist furniture and littala for
its timeless yet modern Scandi-
navian tableware, cookware
and home interior design.
Many workrooms simultane-
ously function as galleries and
cafes.

Classic&Modern

Helsinki’s photograph-worthy
boulevards and backstreets
display Byzantine-Russian,
neo-Renaissance and neoclassical
styles alongside functional, modern-
ist designs. The ornate Jugendstil
(German Art Nouveau) facades are
everywhere, especially the pas!
hued houses in the upmarket Eira
neighbourhood, located in a close
proximity to the seashore (a 20-min-
ute walk from the Esplanadi). The
best way to see itall would be to purchase a
day travel pass and take tram No. 4, which
passes by most of the main architectural

Other must dos in Helsinki

market hall built in &

1888. Sample Finnish .1 IS
cheese, smoked .
salmon, berries,

g _ _I_--l-__

T EcoNoyc TS m

Dbl
RGN

sights, including the Uspen-

ski Cathedral, Finlandia Hall, the National
Museum, the Opera House, and the Olym-
pic Stadium.

Helsinki’s railway station is a
masterpiece one shouldn’t miss.
Designed by Eliel Saarinen and
completed in 1919, the station is
considered to be the most signifi-
cant creation in the National Ro-
mantic style. Mostly clad in Finn-
ish granite, its distinguishing fea-

travel guide (112

JULY 1521, 2018

gazine | 25

HOW TO GET THERE

Finnair offers direct flights from
New Delhi to Helsinki-Vantaa
international airport

WHERE TO STAY

Travel Tip
Design District is closed on Sundays, so
plan ahead. It's best to make an early
start: most shops close by 6 pm. If you
are planning a trip focused on art and
architecture, go in September for the
Helsinki Design Week celebrations

na on Helsinki’s harbour, with its columns
and rooftop pyramid is a rare example of
contemporary Finnish architecture. Head
to this temple of calm for an intimate and
authentic public sauna experience. At the
same time, the Loyly, located at the cruise
ship harbour in Hernesaari, is a heat-treat-
ed pine structure built around a free-form
concept with triangular faces. It's marve-
lous how the wooden strips do not limit the
stunningseaview from within, but function
like venetian blinds in blocking views from
outside, thus offering privacy. However, its
highlight remains the stepped cloak that
forms stairs to climb on to the roof and look
out terraces on top of the building.

tures are its clock tower and the
two pairs of statues

Finnish design isn’t just about all things su-
per sophisticated. For durable yet cheap

L= Take a trip to Suomenlinna, holding the spherical  antiques, clothing and local collectibles
the “Fortress of Finlan: lamps, on either side  spanning the latter halfof the 20th century,
cluster of islands, the UNESCO  ofthe main entrance.  take thetimetosift throughthe fleamarkets
World Herifage site Is home Approximately andvintageshopsscattered throughoutthe

to museums, former bunkers 2 . e 2 o
% and Finland's only remaining  2:00,000 passengers  city, especially within the Design District

WW Il submarine

Sample exotic reindeer
delicacies as well as other local
specialities like blini, salmon
soup, homemade rye bread, and |
deer meatballs at chic bistros
alongside the harbour

visit the terminal eve-
ry day, making it Fin-
land’s most-visited building.

The recent design renais-
sance hasn’t failed to hit the
Finnish sauna. Tuomas
Toivonen and Nene Tsuboi’s
subtly fascinating Kulttuurisau-

and the Kruununhaka area. If you dig deep-
er, you're likely to find a treasure trove of
timeless pieces as well as some really eclec-
ticgiftingitems. Forall things artsy, visit the
‘bohemian neighbourhood of Kallio, a hub
for street art. Wish to take a coffee break in-
side a café tent? The Hakaniemi outdoor
market s the place tobe. ®
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Discover New Vistas

Travelling to witness unique experiences can make your
heart grow fonder with amazing memories. Try it!
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DIVE TO EXPLORE

HAVE SOME FUN: Local fests offer a glimpse
into the dest v
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Mix golfing with sight-seeing at Poste de Flacq in Mouritius

Eat & relax like the Finnish do Ever thought of overnight

In the Land of the Midnight Sun, there is much to explore, eat and rejuvenate with. Here's more.,
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LIFE IS GOOD: Cruising to witness the Flords can be calming. (Pic: Cmilla Rutherford)
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September 2018 Issue

8 Page Story on Levi, Lapland
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INA SPAN OF TWO DAYS, FINLAND MAKES YOU REALISE HOW
INSIGNIFICANT MAN 15 WHEN NATURE PUTS ON A SHOW.
ANWESHA SANYAL BRINGS BACK MORE THAN AJST PICTURES OF THE
NORTHERN LIGHTS ON HER JOURNEY TO THE K1 TOWN OF LEVL

LOOKING

“I bet there are better ways to experienc
han this blizzard,” I said in a rather low voice through
ritted teeth. Only, there weren’t.

WEWEREALLFIRST TIMERS.A\D THE 2 e el e o the e g e gl o o it e WO
SHEER THOUGIHT OF SIARING WHAT WAS
ABOLTTO BECOMEONE OF THE
MEMORABLENIGITS OF OUR LIVES,
BROKE THE ICE BETWEEN SEVEN ADULES.

bl il ey st Trote ard we stoppend lokisg
1 wis e o e ik

WEWEREON A
COMPLETELY DARK
HIGHWAY NOW. OUR
HEADLIGHT BEING THE
ONLY SOURCE OF LIGHT
FORTIHEROAD AHEAD.
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Sales Events 2019

C = _

Educ / Camp School Seminar TBC

and workshop

India Roadshow (New Delhi & Feb 2019 (week9)

Mumbai)

MILT (MICE India Luxury
Congress)

Trade Association Events
(TAAI/TAFI/OTOAI)

Trade Events with Trade
Partners like Cox & Kings ,
Thomas Cook etc

@ Visit Finland

17-18 July, 2019 in
Delhi

23-24 July, 2019 in
Mumbai.

TBC

TBC

Edu Travel

Educating Indian Travel Fraternity about
Finland and synergising relationships of
Finnish Hotels, Suppliers, DMC’s with
Indian Agents ( TA, TO, OTA ) & MICE
Agents to channelize numbers

Showcasing Finland as a MICE
Destination to Buyers at MILT ( MICE
Specialists, Direct Corporates, Event
Planners etc. )
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Buyer fams

DESCRIPTION

Edu Mega Fam + Workshop (7 +1 pax from India)

MATKA 2019 pre tour (Levi )

VF Midnight Sun workshop with pretour
Summer & Winter luxury theme FAM

MICE Fam — Finland

@ Visit Finland

SCHEDULE

Fall 2019
Jan 2019

June 2019

March 2019
August 2019

Q3-Q4 2019

12/17/18
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PR events and activities
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1 Press Conference (Delhi)  February 2019 During India Roadshow
B2B Advertisements in Q1-Q4 Regular Advertisements for Brand
Trade Newspapers Awareness and recall

Visit Finland 12/17/18
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PR trips
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1 group press trip for digital April 2019 Winter experiences/activities
influencers

1 influencer trip (Bruissed  Feb 2019 Luxury theme

Passports )

1TV crew TBC

3-4 individual TBA Q1-Q4

press/influencer trips or
participants in international
press trips

Visit Finland 12/17/18
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