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Who are Responsible Travel?



Why we exist?
• To make tourism a 

more caring 
industry

• To show the 
win:win of 
responsible tourism

• To show that you 
can make money by 
selling responsible 
holidays



How we work
• We are a digital 

content company
• 2800 pages of guide 

content
– Honest
– Written by experts

• 20% of leads from 
paid search (PPC)

• Honesty based 
commission model



What we generate
• 400K sessions per 

month
• 4000 leads per 

month to 400 tour 
operators offering 
5400 tours

• £18m of holiday 
sales in 2017

• Forecast £1m sales 
to Finland in 2018



How did we do this?
• Honest and well 

written content
• Amazing holidays

• Sadly not because all 
our operators and 
trips are responsible



Answering questions & tackling 
issues



Anti Marketing
• Celebrate 

failures
• Be honest when 

we change our 
mind

• Admit that we 
are far from 
perfect



Lessons for Finland?

• The product 
(responsible or not) 
needs to be amazing!



Hierarchy of competitive advantage 
1.  Authenticity   

2.  Feel good about doing good

https://www.responsibletravel.com/copy/on-
our-terms

https://www.responsibletravel.com/copy/on-our-terms


You can’t create the holidays
• Create the framework to HELP tour operators 

create responsible tours
– Promote locally owned hotels
– Responsible excursions e.g. Well treated huskies
– Local Sami guides
– Locally sourced food and drink 

• Stop those coming in who will not develop 
sustainable activities
– No Santa day trips?
– No large cruise ships?



Don’t focus on the numbers
• Focussing on visitor 

numbers doesn’t tell 
the whole story
– It’s the quality of the 

visitors
– Length of stay?
– Too dependent on one 

market?
– Average spend per 

day?
– And on what?
– How much of what 

they spend is actually 
staying in Finland?



Finland’s USPs lean naturally 
towards responsible tourism

• Aurora 
Borealis

• Wilderness
• Snow
• Slow
• Sauna!



Marketing with humanity

• Keep it personal & 
human

• Individual stories
• Avoid being too 

formal or perfect
• Everyone knows 

there is another side..



Be honest
• Every country has 

responsible 
tourism issues –
key is what you are 
doing about them?
– Sami people
– Good treatment of 

huskies
– Electric 

snowmobiles
– Hunting...



Key to success
• Make sure local communities are involved
• Keep it personal and human
• Finland doesn’t need to be perfect to talk about or 

lead on responsible tourism
• Filter on responsible tourism criteria and 

customer satisfaction will follow
• Create the infrastructure for tour operators to 

create great responsible holidays
• Stop those who bring low value tourists to Finland, 

even in large numbers
• Be bold & have an opinion + share it



Thank you!


