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Bloom Consulting is a company 100% specialized in Country Branding, working for Countries, Regions and Cities over the last 14 

years. From our headquarters in Madrid and our offices in Lisbon and Sao Paulo, the projects we have worked on cover 5 world 

continents.

The specialization in Country Branding makes Bloom Consulting one of the most advanced and globally renowned companies in the

sector. 

Bloom Consulting has developed an intelligence tool called Digital Demand - D2©, specifically for the development and 

measurement of Country Brands in the areas of Exports, Investment, Tourism, Talent and Prominence, under a new concept within

Country Brands known as #DigitalCountry.

In addition, Bloom Consulting publishes the Bloom Consulting Country Brand Ranking © annually for both Trade and Tourism, to 

analyze the state of the art of the Brand performance of 180 Countries and territories worldwide. 

Bloom Consulting proudly collaborates with the                          to measure the Nation Brand appeal of every Country from a tourism 

perspective.

About Bloom Consulting  



Over 70 case studies in the world



Research publications



#Digitalidentity

#DigitalCountry

And also R&D and innovation



#Digitalidentity



#Digitalidentity

The proactive interest triggered from different Stakeholders towards a 

country or a city in the Digital world



#Digitalidentity = Realidentity



68%

Source: Google Traveler 







!
Perceptions Demand

A new way of looking at destinations



A new KPI for destinations

“The search”







Easy and comprehensive way with 5 levels of information



Generic Information

Destinations

Short Trips

Tourism

Tourism Attractions

Tourism Packages and Products

Tours

Travel

Touristic Activities

Leisure and Entertainment

Aquariums

Beaches

Entertainment Parks

Gambling

Golf

Nightlife

Shopping

Special Events

Wellbeing

Zoos

Niche Markets

Business

Couples

Cruises

Family

LGBT

Luxury Tourism

Medical Tourism

Senior

Santa Claus

Sustainable and Rural Tourism

Youth and Backpackers

Accommodation

Airbnb

All Inclusive Accommodation

Beach Accommodation

Bed and Breakfast

Camping

Casino Accommodation

Family Accommodation

Golf Accommodation

Holiday Accommodation

Hotels

LGBT Accommodation

Luxury Accommodation

Resorts

Rural Accommodation

Ski Accommodation

SPA Accommodation

Special Accommodation

Accommodation

For tourism, a classification with 3 families, 69 brandtags, 

and 261 micro-brandtags

Cultural Assets

Gastro Activities 

Historical Sites

Museums

Performing Arts

Religious Sites and Pilgrimage

Restaurants

Traditional Markets

UNESCO

Urban Landmarks

Outdoor and Nature

Adventure and Outdoor

Animal Watching

Boating

Diving

Fishing

Hiking

Hunting

Natural Wonders

Parks and Reserves

Water Sports

Winter Sports



Insights
Strategy and product definition

Marketing campaigns (traditional + digital)

Brand communication (Web, social networks) 

Market segmentation



Insights
Strategy and product definition

Marketing campaigns (traditional + digital)

Brand communication (Web, social networks) 

Market segmentation

Measurement
Brand Effectiveness (policies, events, campaigns)

Geopolitical factors (insecurity, terrorism attacks, political instability)

Brand performance (KPI definition, benchmarking)



Finland



Finland

3,9
million searches



Overall search volumes (m) Digital Country Index 2017

January 2016 – December 2016
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For Tourism, Finland ranks 21st in Europe

21st



… but trails behind the direct competition
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Looking closer at competitors, Finland ranks 5th in searches

Benchmark of competitors

Searches, millions 2017 data
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Finland and Norway are the fastest growing Nordic nations

2016 – 2017 data in percentage
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Natural Wonders

IS NO FI SE DK

Natural Wonders Competitors ranking

Shopping

Santa Claus

Winter Sports

Wellbeing

Natural Wonders

Brandtags 2017



Wellbeing

FI SE IS NO DK

Sauna Competitors rankingBrandtags 2017

Shopping

Santa Claus

Winter Sports

Wellbeing

Natural Wonders



Winter Sports

NO SE FI IS DK

Winter Sports Competitors rankingBrandtags 2017

Shopping

Santa Claus

Winter Sports

Wellbeing

Natural Wonders



And of course for…



Santa Claus

FI SE NO IS DK

Santa Claus Competitors rankingBrandtags 2017

Shopping

Santa Claus

Winter Sports

Wellbeing

Natural Wonders



Searches: Top 10 non-generic  Brandtags 

71 734

72 528

76 105

118 957

144 692

203 090

255 132

296 166

380 304

520 269

Camping

Shopping

Tours

Santa Claus

Winter Sports

Destinations

Tourism Attractions

Wellbeing

Special Accommodation

Natural Wonders

n 2016 n 2017

These touristic activities conform a very important part of Finland’s touristic demand, as 

they are top 10 Non-generic Brandtags





Igloo Hotels



FI SV IS NO DK

Ice igloo Hotel Competitors ranking

375
thousand searches

Igloo Hotels
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The evolution shows a very positive historical trend

Tendency
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…Increasing a fivefold over the period 2014-2017



Igloo Ice hotels and Northern lights have positively influenced each others growth

2014 2015 2016 2017

1. Travel

2. Saunas

3. Tourism

4. Northern Lights

5. Holiday Packages

6. Igloos Ice Hotels

7. Cities

8. Cottages

9. Visit

10. Lakes

1. Travel

2. Saunas

3. Tourism

4. Northern Lights

5. Igloos Ice Hotels

6. Holiday Packages

7. Cities

8. Places to Visit

9. Visit

10. Lakes

1. Travel

2. Igloos Ice Hotels

3. Saunas

4. Northern Lights

5. Tourism

6. Holiday Packages

7. Cities

8. Places to Visit

9. Hotels

10. Lakes

1. Travel

2. Igloos Ice Hotels

3. Northern Lights

4. Saunas

5. Tourism

6. Holiday Packages

7. Places to Visit

8. Cities

9. Hotels

10. Lakes

Top 10 Finnish Micro-Brandtags 
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Finland has a new product that reinforces its “nature” digital demand

Finland

1. Natural Wonders

2. Travel

3. Special Accom.

4. Tourism

5. Wellbeing

6. Tourism Attractions

7. Destinations

8. Tourism P & P

9. Winter Sports

10. Hotels

11. Santa Claus

12. Shopping 

13. Tours

14. Camping

15. Rural Accom.



Denmark

1. Holiday Accom.

2. Tourism P&P

3. Travel

4. Camping

5. Tourism Attractions

6. Destinations

7. Tourism

8. Hotels

9. Couples

10. Tours

11. Entertainment Parks

12. Historical Sites

13. Beaches

14. Natural Wonders

15. Accommodation

1. Tourism P&P

2. Holiday Accom.

3. Destinations

4. Camping

5. Tourism Attractions

6. Travel

7. Special Accom.

8. Natural Wonders

9. Winter Sports

10. Tourism

11. Hotels

12. Rural Accom. 

13. Adventure and Outdoor

14. Parks and Reserves

15. Special Events

Norway Iceland Sweden

1. Natural Wonders

2. Travel

3. Tourism P&P

4. Tourism Attractions

5. Tours

6. Hotels

7. Tourism

8. Wellbeing

9. Camping

10. Adventure and Outdoor

11. Hiking

12. Special Accom.

13. Destinations

14. Shopping

15. Hostels

1. Natural Wonders

2. Travel

3. Tourism P&P

4. Tourism 

5. Tourism Attractions

6. Cruises

7. Winter Sports

8. Camping

9. Destinations

10. Hiking

11. Fishing

12. Tours

13. Holiday Accom.

14. Hotels

15. Adventure and Outdoor

Nordic Countries are seen also as Nature destinations…

Finland

1. Natural Wonders

2. Travel

3. Special Accom.

4. Tourism

5. Wellbeing

6. Tourism Attractions

7. Destinations

8. Tourism P & P

9. Winter Sports

10. Hotels

11. Santa Claus

12. Shopping 

13. Tours

14. Camping

15. Rural Accom.

Natural Brandtags Unique BrandtagsShared Brandtags



Denmark

1. Holiday Accom.

2. Tourism P&P

3. Travel

4. Camping

5. Tourism Attractions

6. Destinations

7. Tourism

8. Hotels

9. Couples

10. Tours

11. Entertainment Parks

12. Historical Sites

13. Beaches

14. Natural Wonders

15. Accommodation

1. Tourism P&P

2. Holiday Accom.

3. Destinations

4. Camping

5. Tourism Attractions

6. Travel

7. Special Accom.

8. Natural Wonders

9. Winter Sports

10. Tourism

11. Hotels

12. Rural Accom. 

13. Adventure and Outdoor

14. Parks and Reserves

15. Special Events

Norway Iceland Sweden

1. Natural Wonders

2. Travel

3. Tourism P&P

4. Tourism Attractions

5. Tours

6. Hotels

7. Tourism

8. Wellbeing

9. Camping

10. Adventure and Outdoor

11. Hiking

12. Special Accom.

13. Destinations

14. Shopping

15. Hostels

1. Natural Wonders

2. Travel

3. Tourism P&P

4. Tourism 

5. Tourism Attractions

6. Cruises

7. Winter Sports

8. Camping

9. Destinations

10. Hiking

11. Fishing

12. Tours

13. Holiday Accom.

14. Hotels

15. Adventure and Outdoor

However, each country experiences different nature preferences

Finland

1. Natural Wonders

2. Travel

3. Special Accom.

4. Tourism

5. Wellbeing

6. Tourism Attractions

7. Destinations

8. Tourism P & P

9. Winter Sports

10. Hotels

11. Santa Claus

12. Shopping 

13. Tours

14. Camping

15. Rural Accom.

Natural Brandtags Unique BrandtagsShared Brandtags



Denmark

1. Tourism P&P

2. Holiday Accom.

3. Destinations

4. Camping

5. Tourism Attractions

6. Travel

7. Special Accom.

8. Natural Wonders

9. Winter Sports

10. Tourism

11. Hotels

12. Rural Accom. 

13. Adventure and Outdoor

14. Parks and Reserves

15. Special Events

Norway Iceland Sweden

1. Natural Wonders

2. Travel

3. Tourism P&P

4. Tourism Attractions

5. Tours

6. Hotels

7. Tourism

8. Wellbeing

9. Camping

10. Adventure and Outdoor

11. Hiking

12. Special Accom.

13. Destinations

14. Shopping

15. Hostels

1. Natural Wonders

2. Travel

3. Tourism P&P

4. Tourism 

5. Tourism Attractions

6. Cruises

7. Winter Sports

8. Camping

9. Destinations

10. Hiking

11. Fishing

12. Tours

13. Holiday Accom.

14. Hotels

15. Adventure and Outdoor

…As well as unique value added activities

Finland

1. Natural Wonders

2. Travel

3. Special Accom.

4. Tourism

5. Wellbeing

6. Tourism Attractions

7. Destinations

8. Tourism P & P

9. Winter Sports

10. Hotels

11. Santa Claus

12. Shopping 

13. Tours

14. Camping

15. Rural Accom.

Natural Brandtags Unique BrandtagsShared Brandtags

1. Holiday Accom.

2. Tourism P&P

3. Travel

4. Camping

5. Tourism Attractions

6. Destinations

7. Tourism

8. Hotels

9. Couples

10. Tours

11. Entertainment Parks

12. Historical Sites

13. Beaches

14. Natural Wonders

15. Accommodation



Finland’s touristic appeal…



443 785 

386 434 

349 561 

333 911 

326 709 

250 672 

158 661

129 683 

91429 

33 082 

2017

United States 

Japan 

Switzerland

Russian Federation

France

Germany

China

Italy

United Kingdom

South Korea 

-

+3

+1

-1

-3

-

-

-

-

-

Change

+22%

+36%

+18%

+14%

-19%

+18%

+13%

+13%

+12%

Growth

+7% 

…Expands further than European bounds
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91429 
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2017

United States 

Japan 

Switzerland

Russian Federation

France

Germany

China

Italy

United Kingdom

South Korea 

-

+3

+1

-1

-3

-

-

-

-

-

Change

+22%

+36%

+18%

+14%

-19%

+18%

+13%

+13%

+12%

Growth

+7% 

Japan as the main market in terms of proactive demand



3 %

51 %

46 %
Accommodation

Generic Information

Touristic Activities

Share and growth rate 2017 Brandtag family distribution 2017

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
0

10 000

20 000

30 000

40 000

50 000

Seasonality of searches  

n 2016 n 2017

443785
searches

7%
growth

Top 5 Brandtags

n 2016 n 2017

10836

20967

36191

46874

62463

85858

97108

Gastro Activities

Tours

Santa Claus

Wellbeing

Travel

Natural Wonders

Tourism

Japan



23 %

32 %

45 %
Accommodation

Generic Information

Touristic Activities

Share and growth rate 2017 Brandtag family distribution 2017

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
0

10 000

20 000

30 000

40 000

50 000

Seasonality of searches  

n 2016 n 2017

Top 5 Brandtags

n 2016 n 2017

United States

22%
growth

386434
searches

19547

25254

25479

28706

46726

50910

64163

Tourism

Tourism Attractions

Gambling

Destinations

Natural Wonders

Wellbeing

Special Accom.



The Russian market recovers its natural status
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The Russian market recovers its natural status
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Experiencing a fantastic growth trend last year compared to past ones
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Experiencing a fantastic growth trend

+3%-20%
GrowthGrowth



30 %

34 %

36 %
Accommodation

Generic Information

Touristic Activities

Share and growth rate 2017 Brandtag family distribution 2017

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
0

10 000

20 000

30 000

40 000

50 000

Seasonality of searches  

n 2016 n 2017

Top 5 Brandtags

n 2016 n 2017

20009

20095

21202

21948

26423

27115

43696

Rural Accom.

Travel

Tourism P&P

Shopping

Ski Accommodation

Winter Sports

Tourism Attractions

Russia

349561sea

rches

36%
growth



Russia

1. Tourism

2. Natural Wonders

3. Travel

4. Wellbeing

5. Santa Claus

6. Tours

7. Gastro Activities 

443.7K
yearly searches

+7%
growth 

386.4K
yearly searches

+22%
growth 

349.5K
yearly searches

+36%
growth 

USAJapan

1. Special Accom.

2. Wellbeing

3. Natural Wonders

4. Destinations

5. Gambling

6. Tourism Attractions

7. Tourism

1. Tourism Attractions

2. Winter Sports

3. Ski Accommodation

4. Shopping

5. Tourism P&P

6. Travel

7. Rural Accom.

Overview of top Markets



Analyzing the Chinese Market
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333 911 

326 709 

250 672 

158 661
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91429 
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2017

United States 

Japan 
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Russian Federation

France

Germany

China
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South Korea 

-

+3

+1

-1
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-

-

-

-

-

Change

+22%

+36%

+18%

+14%

-19%

+18%

+13%

+13%

+12%

Growth

+7% 

China suffers weak growth…
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However the tendency reinforces the positive trend



Chinese behavior in Nordic Markets remains good despite recent decrease

Benchmark of Baidu searches results 2016-2017 (Thousands)

IS NO DK FI SV
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n 2016 n 2017 
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Benchmark of Compound Average Growth Rate

Avg growth rate in % 2014-2017



11 %

68 %

21 %

Accommodation

Generic Information

Touristic Activities

Share and growth rate 2017 Brandtag family distribution 2017

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
0

10 000

20 000

30 000

40 000

50 000

Seasonality of searches  

n 2016 n 2017

Top 5 Brandtags

n 2016 n 2017

5367

5754

7620

9954

19236

31888

159433

Hotels

Winter Sports

Tourism

Wellbeing

Special Accom.

Shopping

Travel

China

250672sea

rches

-19%
growth



European Market



443 785 

386 434 

349 561 

333 911 

326 709 

250 672 

158 661

129 683 

91429 

33 082 

2017

United States 

Japan 

Switzerland

Russian Federation

France

Germany

China

Italy

United Kingdom

South Korea 

-

+3

+1

-1

-3

-

-

-

-

-

Change

+22%

+36%

+18%

+14%

-19%

+18%

+13%

+13%

+12%

Growth

+7% 

European market experience stable growth



France

1. Special Accom.

2. Tourism P&P

3. Natural Wonders

4. Wellbeing

5. Tourism Attractions

6. Holiday Accom.

7. Travel

.

333.9K
yearly searches

+18%
growth 

326.7K
yearly searches

+14%
growth 

158.6K
yearly searches

+18%
growth 

129.6K
yearly searches

+13%
growth 

UKGermany Italy

91.4K
yearly searches

+13%
growth 

Switzerland

1. Special Accom.

2. Tourism P&P

3. Natural Wonders

4. Winter Sports

5. Destinations

6. Tourism Attractions

7. Tourism

1. Natural Wonders

2. Travel

3. Tourism

4. Destinations

5. Special Accom.

6. Winter Sports

7. Santa Claus

1. Natural Wonders

2. Tourism Attractions

3. Travel

4. Tourism

5. Special Accom.

6. Santa Claus

7. Destinations

1. Natural Wonders

2. Travel

3. Special Accom.

4. Tourism Attractions

5. Tourism P&P

6. Wellbeing

7. Winter Sports

Overview of European Markets



Trending in 2017

Spotlight for 2018



Camping Gambling Parks and Reserves

Brandtag Ranking: #18

Searches: 36,782

Growth: +62.1% 

Top markets: DE, RU, US, UK, FR

Brandtag Ranking: #16

Searches: 44,771

Growth: +102.7%

Top markets: US, DE, JP,RU,UK

Finnish trending activities that have experienced high growth in demand…

Brandtag Ranking: #14

Searches: 71,734 

Growth: +62.3% 

Top markets: RU, DE, UK, FR, US

Entertainment Parks

Brandtag Ranking: #19

Searches: 34,021

Growth: +62.5% 

Top markets: RU, UK US, DE, FR



Summary and takeaways
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Summary and takeaways

1. Enhanced Finnish growth sets Finland on the path to catch up to their Nordic competitors

2. Finland is now recognized as the igloo Ice hotel destination

3. Northern Lights, Sauna and Santa Claus continue to be at the heart of the Finnish touristic appeal

4. Promising growth for Skiing, Camping, Gambling and Aqua parks

5. Finland has a very well stablished perception in Asia, specially in Japan, while China and South Korea continues 

to grow

6. USA confirms its leadership, threated by the Russia come back stronger after years of contraction and future 

growth prospects

7. In EU, neighbors grow fast but fall outside top10 while Germany and UK stable growth, as well as other EU 

markets



Thank you!

Gonzalo Vilar

Strategy director
gvilar@bloom-consuting.com

@bloomconsult



Bloom Consulting is a company 100% specialized in Country Branding, working for Countries, Regions and Cities over the last 14 

years. From our headquarters in Madrid and our offices in Lisbon and Sao Paulo, the projects we have worked on cover 5 world 

continents.

The specialization in Country Branding makes Bloom Consulting one of the most advanced and globally renowned companies in the

sector. 

Bloom Consulting has developed an intelligence tool called Digital Demand - D2©, specifically for the development and 

measurement of Country Brands in the areas of Exports, Investment, Tourism, Talent and Prominence, under a new concept within

Country Brands known as #DigitalCountry.

In addition, Bloom Consulting publishes the Bloom Consulting Country Brand Ranking © annually for both Trade and Tourism, to 

analyze the state of the art of the Brand performance of 180 Countries and territories worldwide. 

Bloom Consulting proudly collaborates with the World Economic Forum  to measure the Nation Brand appeal of every Country from a 

tourism perspective.

About Bloom Consulting  


