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Data Scientists or Data Artists? FINLAND

i r I 1l s i r | I 11l I

I 1l | | [ N ui I I
o I | I m i I | I
| 1 I ey imommrr I | 11
|| I Il TRt nrmm e o weomwor ||
m 1ol | I 0 IEN IS N I w1 N n .
. I
wmwr oo tomon [ 00E WE W am NI LI B I | I i
I I il o I
| i1l Pl 0l WEHNm | DN R I A I I NI
m | IIIII L S [ {0 (1 A -II-Im i Il e Ifll I:III m_I 1l il m
Il Il Il n mim i I | I I
nein inil [ |0 WEiNN N N I | O L A | i
| I

O D BNy Iromny mor | Lo
1 [ I | I B R __ JNINEE | I | I I

I I el I | | I
B IR P WL NN TS O SRR DA AN e e UPREE My =mioEErmn
| I I L 0 mi il I A A -

o travel audience



© 2016 Amadeus IT Group SA
Data Scientists or Data Artists?

TRAVEL INSPIRATION WEBSITE 1

TRAVEL INSPIRATION WEBSITE 2
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Each color is a consumer;
Each line is a provider (an OTA, a

Metasearch): we analyse more than 500

“lines”;

Consumers go from provider to provider

and from destination to destination;
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First number of the day: FINLAND

87% of people decide their travel destination online. They then either book online or offline.
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Second number of the day: giﬁfﬁﬁ?

38 different websites are browsed by consumers online to decide which destination to visit
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Awareness — Interest — Decision — Action funnel CINLAND

Awareness

Action
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Awareness — Interest — Decision — Action funnel

Real consumer path
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Awareness — Interest — Decision — Action funnel CINLAND

Real consumer path

Awareness

_ Decision
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A traveler’s journey
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Third number of the day FINLAND

12 different destinations are considered when getting inspiration for a destination

o travel audience

dn amMabDEUSs company



Finland: most customers search other destinations S iEeS

How many German leisure

travelers we see each month 42’000 Germanhlelsurehtra\lle.lelzs
searching for a trip to Helsinki? / month search Helsinki

How many

o Just searched for Helsinki
of them just search for Helsinki? 39;OA)

Lofoten, Lapland, Uppsala, Visby,

Top alternatives to Malmo

Helsinki
travel audience

Source: travel audience, European markets an amapEus company



Fourth and fiftth numbers of the day CINLAND

More than 100 DMOs spend at least 1M EUR on online marketing by 2020 t .
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Reach the online user with travel intention BUSINESS

FINLAND
We know that Paula is searching for Aarhus and we offer an alternative
Aarhus is on the top
of my list! But wait:
A

what if we go to

- & BETE
Tampere instead?! *  DIEFWeLT

:—-M-h-.-u'—-u—qw_

L —

0 wall, o s

Our data identified Aarhus as a top competitor to
Finland in the mind of German travelers




Campaign
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Programmatic Advertising — 750+ private Deals FINLAND.
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- : - BUSINESS
Specific audience for campaign FINLAND

---------------- Campaign - -

Couples

Frequent traveler. Weekend traveler

Luxury

traveler

Business traveler Event traveler

...and many more

Family traveler .
custom audiences

Silver surfer traveler
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Finland — Similar destinations
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travel audience Methodology: Conversion of consumers into travelers
Consumer: F89F45EB-302A-445A-B8DD-261446D80217

Date of Search Destination Searched Website Action ReaCh
consumers with
08.03.2018 21:56 Riga www.opodo.de
travel
08.03.2018 21:58 Riga WWW.sw00doo.com Ad Shown unique & exclusive  INTENTION
data-driven
08.03.2018 21:59 Rovaniemi WWW.swoodoo.com afflnlty
segments
08.03.2018 22:03 Memmingen www.swoodoo.com Ad Shown L
optimise
10.03.2018 20:13 Rovaniemi www.kiwi.com Conversion visitor

conversion

o travel audience



travel audience Methodology: Conversion of consumers into travelers

Consumer: 6A4EFODE-57D3-4F11-A10E-OF2DADO3C8C3

Date of Search

Destination Searched

Website
www.opodo.de

Action

19.02.2018 19:53 Paris
20.02.2018 11:36 Dubrovnik www.wetter.sz-
online.de/sz/kroatien

20.02.2018 19:59 Tallinn www.opodo.de Ad Shown
20.02.2018 20:13 Berlin www.opodo.de
20.02.2018 20:13 Tallinn www.opodo.de Ad Shown
20.02.2018 21:57 Dubrovnik www.opodo.de Ad Shown
20.02.2018 21:58 Tallinn www.opodo.de Ad Shown

. www.opodo.de
23.02.2018 22:55 Paris
23.02.2018 23:00 Berlin www.fluege.de Ad Shown
23.02.2018 23:03 Paris www.opodo.de

nversion

27.02.2018 20:06 Helsinki www.opodo.de Conversio

unigue & exclusive
data-driven

affinity

segments

travel audience
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Reach
consumers with

travel
intention

>
optimise
visitor
conversion




travel audience Methodology: Conversion of consumers into travelers
Consumer: 6A4EFODE-57D3-4F11-A10E-OF2DAD03C8C3

Date of Search Destination Searched Website

19.02.2018 13:17 |  Thessaloniki www.pauschal-reise.opodo.de

www.pauschal-reise.opodo.de

21.02.2018 13:09 Corfu
www.pauschal-reise.opodo.de Reach
21.02.2018 13:11 Ibiza consumers with
www.pauschal-reise.opodo.de Ad Shown
21.02.2018 13:14 Croatia unique & exclusive travel
— ' data-driven . :
. Intention
www.pauschal-reise.opodo.de Ad Shown ¢ .
21.02.2018 13:16 Malta P P affinity
. »
23.02.2018 13:42 Rhodes www.pauschal-reise.opodo.de Segments
www.pauschal-reise.opodo.de 0 timise
23.02.2018 13:47 Mallorca p
www.pauschal-reise.opodo.de Ad Shown VISItOI'
24.02.2018 08:51 Malta .
: conversion
www.pauschal-reise.opodo.de Ad Shown
01.03.2018 16:02 Mallorca
02.03.2018 17:27 Turku www.pauschal-reise.opodo.de | Conversion
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BUSINESS

* 87% of people decide where to travel on internet: be there or you miss
your opportunity to inspire them;

e People consider 12 destinations: advertise to be top of mind;

 People browse 38 different websites on average: work with a partner who
covers them all;

« More than 100 DMOs invest at least 1M Eur on online marketing by 2020
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