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• Visit Finland has a team of 4 PR Managers who work on creating 
earned visibility for Finland as a travel destination
• Mia Eloranta – France, Italy, Korea
• Joonas Halla – China, UK, USA, Spain, UAE
• Eevakaisa Mölsä – Germany, Japan, Benelux, India
• Sergei Shkurov – Russia, Ukraine, Belarus, Kazakhstan, CIS markets

• The team plans visibility goals with the Visit Finland market teams 
and manages a network of PR agencies in these focus markets to 
achieve these goals

• The visibility is the result of collaboration between the Visit Finland 
PR team and regional representatives
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Visit Finland PR and influencer work





We get what we measure

Attention score

• Prominence: How likely is it someone saw the story?

• Tone: Was it positive or negative? 

Media effect

• Realistically how many saw the story?

• Attention score x total reach of the media outlet

Publicity value = €

• Estimate of the monetary value of the publicity obtained



Visit Finland media visibility 2019 in a nutshell

• Total 4078 pieces of coverage
(editorial print, web, blogs, 
broadcast) in 2000 different
media

• 87% of coverage was positive
or slightly positive (71% and 
16% respectively)

• Tone 4.58 (out of 5)

• Attention score 57%

• Media effect 10 billion

• Publicity value 52 million €

52 M€



Coverage by market

• Most coverage
in focus markets
China, Germany, 
Japan and UK



Coverage by region

• Lapland and Helsinki 
region approx. 25% 
of coverage, other
regions over 10%



Most of coverage about tourism, culture and 
Rent a Finn



Rent a Finn success thanks to earned media

• 627 stories – 15% of annual total

• Publicity value 5.5 M€

• Media effect 1.7 billion

• 10% of total 2019 publicity value

• Over 90% of traffic to Rent a 
Finn campaign site was driven by
media visibility

• 3 shortlist placements at Cannes 
Lions 2019



Coverage by seasons

• Total coverage from summer, spring and autumn higher than winter –
winter coverage accounts for 29%, while summer is 24%



TV5 156,600€

Marie Claire Russia 4950 €

Guangzhou Regional TV 500,000 €

The Apprentice 500,000 €

Deutsche Welle 500,000 €



Influencer coverage





Influencer work in a nutshell

• Visit Finland worked with 133 influencers in 2019 who reached 20.6 
million viewers with their Finland-related content

• The estimated monetary value of their posts was 2.3 million euros

• They made almost 2000 posts in different channels, which received
• 2 million Likes

• 42 000 comments

• 1328 Instagram story replies

• The engagement rate on Instagram was 2.99





Kiitos!
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