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Trends for you

Trending in United Ki
Finland
28K Tweets

| #SoulElectrified
The new Taycan.

Promoted by Porsche GB

Food - Trending
#SignsHesAGentleman

2,905 Tweets

Trending in United Kingdom
#granddesigns

Trending with: #houseoftheyear

veeting about this

%)
On-set drama This clip is from

-
A power struggle ensues when director Jemelin and Ryan-Mark clash over the artistic direction of team 14
Empower's television ad. “a “;/ : ! (o




Visit Finland PR and influencer work

* Visit Finland has a team of 4 PR Managers who work on creating

earned visibility for Finland as a travel destination
* Mia Eloranta — France, Italy, Korea
* Joonas Halla — China, UK, USA, Spain, UAE
* Eevakaisa Mdlsa — Germany, Japan, Benelux, India
* Sergei Shkurov — Russia, Ukraine, Belarus, Kazakhstan, CIS markets

* The team plans visibility goals with the Visit Finland market teams
and manages a network of PR agencies in these focus markets to
achieve these goals

* The visibility is the result of collaboration between the Visit Finland
PR team and regional representatives



MIA ELORANTA

Media inquiries

Italy, France, South Korea, Australia
mia.eloranta@businessfinland.fi

EEVAKAISA MOLSA

Media inquiries

Japan, Germany, India, Benelux
eevakaisa.molsa@businessfinland.fi

JOONAS HALLA
Media inquiries
UK, USA, Spain, China, UAE

joonas.halla@businessfinland.fi

\\

SERGEI SHKUROV

Media inquiries
Russia

sergei.shkurov@businessfinland.fi

SARI HEY (ON MATERNITY LEAVE)
Media inquiries

China, Japan, South Korea, India, Australia
sari.hey@businessfinland.fi



We get what we measure

Attention score

* Prominence: How likely is it someone saw the story?

* Tone: Was it positive or negative?

Media effect

* Realistically how many saw the story?

* Attention score x total reach of the media outlet
Publicity value = €

* Estimate of the monetary value of the publicity obtained



Visit Finland media visibility 2019 in a nutshell

. Tota| 4078 pieces of coverage Average of Attention Score Average of Tone
(editorial print, web, blogs, 10bn
broadcast) in 2000 different 57 % 458
mEdia 0% 100 % 1.00 5.00
* 87% of coverage was positive
or slightly positive (71% and o
16% respectively) breoe i et
* Tone 4.58 (out of 5) ‘
e Attention score 57%

Pitch 13%

* Media effect 10 billion
* Publicity value 52 million €



Coverage by market

SHARE BY COUNTRY

* Most coverage India
. Benelux 2% —0%
in focus markets taly 3% Germany 18%
China, Germany, UAE 3%

Japan and UK Russia 5%

US 6%

China 16%
South Korea 7%

Spain 8%

Japan 16%

UK 11%



Coverage by region

e Lapland and Helsinki
region approx. 25%
of coverage, other
regions over 10%

SHARE BY REGION

Noregion 10%

Archipelago&Coast 11%

Finlandingeneral 13%

Lakeland 13%

Lapland 28%

Helsinki 25%



Most of coverage about tourism, culture and
Rent a Finn

NUMBER OF ARTICLES BY THEME
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Rent a Finn success thanks to earned media

* 627 stories — 15% of annual total
* Publicity value 5.5 M€

* Media effect 1.7 billion

* 10% of total 2019 publicity value

* Over 90% of traffic to Rent a
Finn campaign site was driven by
media visibility

* 3 shortlist placements at Cannes
Lions 2019




Coverage by seasons

 Total coverage from summer, spring and autumn higher than winter —
winter coverage accounts for 29%, while summer is 24%

Share of hits by Season

Autumn 11%

Winter 29%
Spring 12%

Moseason 23% Summer 24%



TV5 156,600€ 4 : | " Deutsche Welle 500 000 €
PNPA a

3

o ‘.\"l
P 4 :
) DR \\

\

’, -

sarfaedi 20.50 4

chappeengHes

‘ -
i} J
Y .
* Présenté par Sophie Jovillard

&-J

4

)

Marie Claire Russia 4950 € The Apprentice 500,000 €

Punnanaus ' m
v F A
Xenbcunku. Mai. Einlad Advertsing

° L
#theISI n kl The candidates must create an advertising campaign to persuade UK © 59 minutes

5 tourists to visit Finland. Finland is known as a winter destination, but
JIMBAIH-TEPATIMA B ®GUHCKOW CTOJIMLIE HA MAMCKUE % this campaign must entice us to visit during the summer.
[TPA3JIHUKUN OT MUXAWUJIA PABOBA: B TTPOTPAMME .
CEMD ITYHKTOB, CEMb YYJIEC, CEMb YYBCTB, KOTOPBIE —— r . —
3ACTABAT BAC [10-HOBOMY [TOCMOTPETH : L8 il Guan gzhou Reglonal TV 500,000 €

HA DTOT [TPEKPACHDBIV M MOJIHBIY TOPO/I,

Amos Rex — CAMBIJ GOJIBLIOJ YACTHBI My3eit Oursmpm. Komivieke, B ocHoe
KOTOpOro JIacHmaarcy — «CTeK/ITHHEN iBoper) — mme/ienp yHKkuonamaMa 1936 roga
C KMHOTEATPOM, Kahe, PECTOparnoM 1 HOBEIM TTO/I3eMHBIM sTaxoM. Mecto 3a myseem
patiee GHUI0 IVOA/BI0 aBTOOYCHOTO Bok3aia. Celfyac 370 IBOP ¢ OTPOMHBIMM KpaTe-
PaMH CBETOBBIX (JOHAPES, 110/{ KOTOPLIMM HOBbIEC [IPOCTOPHBIE BLICTaBOUHbIE 3kl O6-
HOBTCHIHIT Amos Rex GLuI OTRPHIT B TOCIC/HMI JieHb TIPOTIVIONo JieTa 1 BHOpar bu-
OM-CH OJTHMM 13 CAMBIX MHHOBALOHHLIX HOBLIX APXMTEKTYPHBIX KoMILIeKcoB EBporihl.
[ IpeMbepHas HTepakTMBHAS BhICTaBKA «/MMepCHBHEIC IA(POBBIE MHCTALIALINY 11
Amos Rex 6ruta coaiana «rpaHcdopMispylomieii peaHocrs» Tokusickoit TeamLab —
apr-rpyrmoii u3 500 (!) 4esoBeK, B KOTOPYIO TIOMUMO XY/IOXKHHKOB BXOJIAT IIPOrpaMu-
ATEMATHKY, AHUMATOPHI M JIKe Iacates . BricTaBKa yMenia HeOBBaibii ycriex. B



Influencer coverage



lyss @ - Follow

Finland

lyss # In honor of world mental health
day, | want you to know that it's okay
not to be okay. It's okay to share your
vulnerability on and off social media
even if it's scary. And it's okay to ask
for help. One of the most frequent
questions | get asked is how | am able
to live a life filled of positivity and
happiness all time. On instagram, we
often see the most beautiful, curated
moments of a person’s life, and it's
easy to look past the struggles he or
she might be facing despite what
they’re posting. The truth is, | have
battled with anxiety and depression
for most of my life. Before | traveled
for a living, | feared SO many things
(flying being one of them), and
allowed that anxiety to control almost
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34,054 likes

OCTOBER 10, 2019



Influencer work in a nutshell

 Visit Finland worked with 133 influencers in 2019 who reached 20.6
million viewers with their Finland-related content

* The estimated monetary value of their posts was 2.3 million euros

* They made almost 2000 posts in different channels, which received

e 2 million Likes

* 42 000 comments

* 1328 Instagram story replies

* The engagement rate on Instagram was 2.99



ryanresatka « Follow
Finland

frauki « Follow
Finland

frauki Walking in a dream. €3

in -30 degree weather. | was surprised
it didn't freeze mid-air @ €3

®

jbeatsandhales Brooooooo

@ ryanresatka | decided to fly my drone

sarahs_travelstories Magical

alexreinfeldt This is amazing &

@ alberthbyang Bang bang

aninhagomes252018
@victoriaazvd

,@’ﬁ alliemtaylor Finland has the best
*  winter roads

Qv N

14,388 likes

Qv N

& Liked by eevakaisamolsa and 21,312 others

@ davidharada_01 « Follow
@ davidharada 01 7 1 > 5 >~ F £747
J  Efuwi!

TIKC&h 2!
WABABF LW ER>TRARTED
LTER!1 @

@visitfinlandjapan thank you for the
great experience! £ .

#restaurantloimu #PR #travel #lifestyle
#FinlandSauna #7 4 > > > F4 7+
#4 7 FHEIREDIR #revontuliresort
#travel #fashion ##7 7 > 3 > #ootd
#RAZANVIRE#FERTAEY F#b
FRIVH#ZATRZA N
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784 likes
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Visit Finland



