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The power of routes (1)
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The power of routes (2
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Definitions, dimensions




Tourism
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Tourism objectives

Disperse
tourism

Link tourist Give visibility
assets to remote
‘The Olive areas

Route’

Promote a Encourage
theme collaboration




Challenge, engagement with the landscape
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Cultural routes




Cultural routes - memory

Destination Napoléon




Cultural routes - identity

TRAIL OF TEARS
CHEROKEE

“Walk in their Footsteps”

The area surrounding the Cedartown Big:X Spring was first inhabited
y the Cherokee Indians. The land was prized for its abundance of
arkling spring water and shade-providing cedar trees.. The
erokee people lived here peacefully until May 26, 1838 when
ilitiamen began their forced roundiup as ‘part of the 1830 Indian
oval Act. Eighty soldiers set up/'a/ military post here,
land, creating Camp Cedar Town.
en, women,

More
Soldiers used

on this
than 200 Cherokee—
and children— were captured during a month’s time.
the camp as a Pplace to "hold the Cherokee captive
until they were forced to travel to deportation camps in Tennessee
farther west. Because of this,

the land where you now
stand plays a significant role in the Trail of Tears.
the Cherokee people wept,

and later,

On this ground,
mourning the loss of the land they loved
and the lives lost along this trail paved with tears.
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A concept: engagement




Challenges

Primary interest to travel (share of respondents)
A\

5%

7% ® Nature
® Gastronomy
8% e City life
Exploration of cultural identity and roots
® Immersive exploration
9% ® Sport
® Adverture
@ Social and personal self-fulfilrment
® Media-related interests

29%

15%

13%

Source: ETC Infographics ‘Tourism Passion Communities’ (2019) at https://etc-corporate.orq/reports/tourism-
passion-communities/.



https://etc-corporate.org/reports/tourism-passion-communities/

Awareness — engagement diagram
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Visitor engagement
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The tourism process
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Case studies




blueridge

MUSIC TRAIL
of brth Carols

The Blue Ridge Music Trails
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Welcome to the Music Trails!




The Blue Ridge case study

P blueridge

» Working with music venues (that must meet specific criteria), event organisers, tourism agencies,
singers, dancers and small towns (upgrading their facilities through grants)

» Link authenticity with traditions = strong local community identity

» Communities to be tourist-ready (training, grants to improve facilities...)

» Working at the state level (ie. Partnered with the NC Arts Council in their traditional music
programme in schools)

» For every new product/ grant, an economic impact survey is conducted (goals and performance
measures)

» Distribution channels to raise awareness : online visibility (website); media partners - TV, sponsor a
TV program (use well-known artists to get people to visit their website), radio (regional, podcasts
also available on their website and radio stations worldwide), magazines (where to find the music
venues, artists, story-telling), books, maps. Signage and logo in the 29 counties.

» Partners meet twice a year (for new activity and product programmes, introduction and connection)




Blue Ridge
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Kumano Kodo pilgrimage routes
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Kumano Kodo pilgrimage routes

The Kii Peninsula boasts an exceptional heritage of
ancient temples and monasteries. These assets have
been opened up to tourism through the development
of pilgrimage walking routes, attractive both to
religious and cultural tourists.

The case is primarily interesting for a high focus on the
visitor’s needs and the quality of the implementation.
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Kumano Kodo
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Via Karelia ?
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