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When asked spontaneously which countries are considered as a holiday destination in the next three years,
Finland stands out from its Nordic competitors and is ranked well ahead of the other Nordic markets
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Q2. SPONTANEOUS CONSIDERATION DESTINATION
Which countries would you consider for a holiday or short break over the next three years? Please include up to 10 countries Base: Total Sample (1,000)



The northern lights, Santa and the Moomins all come to mind with the Japanese when thinking
about Finland, as are the saunas and the nature

Spontaneous Impressions - Finland . b The closest country in Europe Moomin village. The city

. . of Santa.
convenient for airplane transfers. I want to see the aurora

Aurora, beautiful cold .
+ forest, lake, Moomin, Metal music, San}‘a
Claus, salty liquorice,

airy, Santa Claus
fairy, Y sauna

Moomin, lakes, glacier

S Helsinki, Santa Claus,
midnight sun.

Marimekko, littala, Moomin

Snow, glacier, aurora, the
midnight sun, Santa Claus,
Marimekko, salmon,
Helsinki, cold, history war
with Russia.

Aurora, fjords, reindeer
food, midnight sun,
Moomin, Helsinki,

Marimekko, Santa Claus,

Dog sled, reindeer, Aurora,

European country closest to sauna, salmon cuisine,
Japan with Finnair. Marimekko. miscellaneous goods (Arabic,
seafood. Rovaniemi. Santa littala, Marimekko), calm city,
Claus. Moomin. The snow Baltic Sea
queen. Conn;ct:d to the Baltic Beautiful nature Snow, glacier, aurora, the midnight
ates.

sun, Santa Claus, Marimekko,
_ TownofSanta Claus.  Country of nature  salmon, Helsinki, cold, a history of
Aurora, Santa Claus, Moomin. Beautiful nature. are many lakes and war with Russia

forests. , . .
Q9 BMN Base: Consideration Set: Finland (298)

Please take a few moments to think about <COUNTRY>. Please tell us everything that pops into your mind when you think of <COUNTRY> as a tourist destination. 4






Japan was #1 market by the number of internet searches also in 2020

2019:
Japan #1

556 800 searches

+37% vs. 2018
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Japan
Germany

United States

Russia

United Kingdom

France
China

Spain
Netherlands
India
Estonia
Sweden
Switzerland
Norway
Denmark
South Korea
Latvia
Lithuania
Iceland

488 824
480 439
457 516
347 434
333 867
205 467
201 482
182 232
180 535
171 296
136 670
128 918
108 984
74 032
54 076
45 866
36 844
23 539
7738

-13 %
4%
5 %
-37 %
7%
-18 %
-63 %
11%
25 %
6%
19 %
3%
10 %
15 %
1%
7%
6%
1%
-37 %,

All international searches in 2020:
4,8 million, -12% compared to 2019

> Japan: 488 800 searches in 2020,
which was 10% of all searches,
-13% compared to 2019

Japan

Jan-Feb 2020
+38% growth in searches

Source: D2 Digital Demand



Japan: Most searched topics in 2020: Top 10 micro brandtags

@)an 2020 - Dec 2020

Morthesn Lighes D #1 in target market rankings

Tourism

Trawve

Jam 2019 - Dec 2019

Forests _ #1 in target market rankings
Santa Claus I #1 in target market rankings

Food Tourism

Tours

B #1 in target market rankings

B #1 in target market rankings
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Saunas
Northern lights
Forests

Santa Claus
Food tourism
Tours

Cafes

Tourism attractions

Japan’s
ranking
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» Japanese are leading the searches for Saunas,
Northern lights, Forests, Santa Claus, Food
tourism and Cafes as well as for Tours in Finland.

» Searches also for Saunas, Santa Claus, Cafes and
Tourism attractions increased during 2020
compared to 2019.

YtoY
change for
Japan

+43%
-13%
-11%
+43%
-11%
-59%
+13%
+27%

Source: D2 Digital Demand



Saunas:
Finland clearly the leader in global searches with good growth during the whole year 2020

Benchmark Competitors Global searches/
@Jan 2020 - Dec 2020 Jan 2019 - Dec 2015 . .
S0k Saunas Travel-related searches on Saunas for Finland in 2020
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FINLAND: Global searches for Saunas growing FINLAND: Japanese searches for Saunas

Source: D2 Digital Demand



Northern lights:

Finland clearly behind Iceland and Norway in global searches for the Northern lights

Benchmark Competitors

@)an 2020 - Dec 2020 an 2019 - Dec 2019 GIObaI SearChes /

Northern lights Travel-related searches on Northern lights for Finland in 2020
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FINLAND: Global searches for Northern lights FINLAND: Japanese searches for Northern lights

Source: D2 Digital Demand



Forests:
Interest increasing in overall and Japan has been clearly #1 in Forest searches

Benchmark Competitors

Global searches /

@J)an 2020 - Dec 2020 Jan 2019 - Dec 2019
Forests

&0k

Travel-related searches on Forests for Finland in 2020
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FINLAND: Global searches for Forests FINLAND: Japanese searches for Forests

Source: D2 Digital Demand



Santa Claus:
Finland clearly the leader in global searches and Japan #1 in Santa Claus searches
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Benchmark Competitors

Global searches /
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oo Santa Claus Travel-related searches on Santa Claus for Finland in 2020
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FINLAND: Global searches for Santa Claus FINLAND: Japanese searches for Santa Claus

Source: D2 Digital Demand



Food tourism:

Finland leader among the Nordic countries in global searches for Food tourism thanks to the Japanese searches

Benchmark Competitors
i Global searches /

Food tourism Travel-related searches on Food tourism for Finland in 2020
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FINLAND: Global searches for Food tourism FINLAND: Japanese searches for Food tourism

Source: D2 Digital Demand



Cafes:

Finland close to Sweden in global searches for Cafes thanks especially to the Japanese searches

Benchmark Competitors
i Global searches /

.Jan 2020 - Dec 2020 Jan 2019 - Dec 2019

Cafes Travel-related searches on Cafes for Finland in 2020
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FINLAND: Global searches for Cafes FINLAND: Japanese searches for Cafes

Source: D2 Digital Demand



Tours:

Searches for Tours clearly decreased due to the travel restrictions

Benchmark Competitors
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FINLAND: Global searches for Tours FINLAND: Japanese searches for Tours

Source: D2 Digital Demand






Japanese overnights in Finland recovies)

General information 2019: population and travel

* Population: 127 million
Outbound travel from Japan: 27 million arrivals to all destinations in 2019 (+6% from 2018) Year 2019

225 000 overnights in Finland

Europe's share of Japan's outbound travel: 20%

* Finland's share of total Japanese outbound travel: 1% 10t in country rankings
* Travel Expenditure (total outbound travel from Japan): 26 Billion EUR with 3% share of foreign overnights
250 000 11% Average change 2000-2019: +3%

5% -10 %
16 % 6% Change 2019 compared to 2000: +57%
200 000 7%
21%
1% % %1% 7%
150000 10%-7 6o o 5o, 5 % ! 13%2% oo Share of overnights by regions 2019
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50 000
72% 5% 4% 19%
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Seasonality of Japanese overnights in Finland (pre-covid19)
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland



Japan: Yearly overnights in the Nordic countries

(pre-covid19)
0.6M

overnights in total

Development of Japanese overnights 2009-2019 '
Finland no. 1

300 000 . .
in both winter and
summer travel
250 000
225 000
200 000
Finland
@ NoOrway
150 000 Denmark
aS\\veden
Iceland
100 000 —
50 000
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Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Norway, Statistics Sweden and Statistics Iceland



Japanese overnights in the Nordics
Monthly trend

Finland has clearly been the most [ ]
popular Nordic travel destination
for the Japanese travellers.

Japanese travellers like to travel in
the Nordic countries during the
summer as well as the early
autumn months. Finland has also
been a popular winter destination
for the Japanese travellers.

Travel from Japan to all Nordic
countries has basically stopped
since March 2020.

Finland’s share of Japanese
visitors among the Nordic
countries was 39% in 2019, and
the interest towards Finland was
on the rise.

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Iceland, Statistics Norway and Statistics Sweden



Japanese overnights in the Nordics

Seasonal trend

Nearly half of the Japanese
visiting the Nordic countries
during the winter choose Finland
as their travel destination

Also during the summer season,
Finland has been the most
popular destination among the
Nordics for the Japanese
travellers, and pre-covid Finland
was even increasing its market
share reaching already a 35%
share of the Japanese overnights
during the summer

In the summer, 87% of Japanese
overnights is registered in Helsinki
region. During the winter season
around half of the overnights
takes place in Helsinki region and
around 40% in Lapland.

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Iceland, Statistics Norway and Statistics Sweden






Global outlook

Source: https://www.unwto.org/covid-19-and-tourism-2020



https://www.unwto.org/covid-19-and-tourism-2020

Global outlook

GLOBAL FUTURE TRENDS & CHANGE SIGNALS

Impacting Finnish Travel Industry, Asia will be updated |n the autumn 2021
— - e

"

@ Strengthening
O Weak signal

@ Summary
@ Weakening
- @ Wild card Read more: businessfi



https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi

Global outlook

GLOBAL FUTURE TRENDS & CHANGE SIGNALS

Impacting Finnish Travel Industry, Asia will be updated |n the autumn 2021
== e



https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi

Global outlook

Source: Navigating New Digital Landscape. Future Watch Report, Feb 2021. Read more: marketopportunities.fi > Future Watch



https://www.marketopportunities.fi/home

Global outlook

Source: Navigating New Digital Landscape. Future Watch Report, Feb 2021. Read more: marketopportunities.fi > Future Watch
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Global outlook

Source: Navigating New Digital Landscape. Future Watch Report, Feb 2021. Read more: marketopportunities.fi > Future Watch



https://www.marketopportunities.fi/home

Global outlook

Strengthening travel motivations for nature-oriented travellers

Source: ADVENTURE TRAVEL TRENDS SNAPSHOT, ATTA 2020



Global outlook

Trending trip types for nature-oriented travellers

Source: ADVENTURE TRAVEL TRENDS SNAPSHOT, ATTA 2020






