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01. About Us

Seeking the right advice and assistance is 
critical to the success of doing business in 
Korea. After many years of marketing 
experience, we became an expert to analyze 
the Korean market systematically. We propose 
'realizable' marketing planning through 
enterprising and creative ideas and systematic 
planning. Our main task is to incubate the 
companies products or brands, also promoting, 
advertising, and marketing.

ANVY ABROAD



Category Pros Cons Fee Settlement period

Smart Store Naver Smart Store Easy Payment,

Net Pay Point

Consistency in 

Design

5~6% The next day after 

purchase

Open Market 11St, Gmarket, 

Auction

Simple Entry,

Quick Settlement

Highly Competitive 8~15% 3~12 days

Social Commerce Tmon, Coupang, 

WeMakePrice

Low Advertising

Cost

Difficult Entry,

High Commission

7~45% Average 60~70 

days

General Dept. 

Store

Lotte, SSG, 

GS SHOP

Credit Card Billing 

Discount 

Difficult Entry,

High Commission

20~35% 40~50 days

02. Sales channels structure



● Conduct work after analyzing and identifying the 
business. 

● Accurate Keyword Analysis. 

● Post-customer review content.

● Leverage active IDs.  

03. Marketing strategies

1. Naver cafe viral marketing



03. Marketing strategies

2. Naver blog viral marketing

● Upper exposure

● Sincere contents

● Marketing experience group



03. Marketing strategies

2. SNS marketing

● Current trends 

● Sincere contents 

● High exposure 

● Constant communication



● Indirect advertisement(PPL) for TV drama and show is effective advertising 
method in Korea.  Ildong Pharmaceutical company recently signed a contract 
with  JTBC(Korea broadcasting station) to put one of their health product on TV 
drama called ‘Mystic pop-up bar’ . The sale went up rapidly after the drama aired.

03. Marketing strategies

3. Indirect advertisement(PPL)



● Video production such as Ad, TV homeshopping video and short video 
production for SNS can be a useful tool for the marketing.

03. Marketing strategies



04. Case Studies

Starpharm is distribution specialist company that sells health 

products such as probiotics, omega 3 and vitamins. 

We contribute to make brand called Awesome Smart Omega 

3 Kids, We advertised it in Naver cafes, and blogs.

The sales  has been accelerated since 2018 and the sales 

are going up by 40% annually. 



04. Case Studies

Blue Rabbit is a Korean publishing house, specialized in 

books and toys for babies, toddlers and preschoolers. 

From 2010 until now, they've entrusted us with online 

digital marketing. We have been focusing on marketing 

their main products and their sales stood at 5 billion won 

in 2011, but sales have risen to 10 billion won since 

2012. It has been steadily achieving 20 billion won in 

sales since 2016.



05.Our Clients



250
Number of companies that put their trust in us



Do you have any questions? 
ybyoon82@naver.com
+82 029 580 226

THANKS!


