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45,91
Million searches 2019
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45,91

+12,9%
Million searches 2019

Avg growth 2018-2019
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Benchmark searches results 2019
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Iceland leads, but experiencing decrease in appeal

Benchmark searches results 2019

Million searches
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Lots of things happened in the last 5 years… 
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Iceland’s evolution of searches
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Iceland’s evolution of searches

+56,0%
Avg Growth
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Norway just ranks behind Iceland and experiences high growth

Benchmark searches results 2019

Million searches
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A steady and high growth since 2016
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Based on established image around Fjords and Northern Lights,

2016 2017 2018

1. Fjords and Glaciers
2. Travel
3. Northern Lights
4. Cruises
5. Tourism
6. Holiday Packages
7. Visit
8. Fishing
9. Places to Visit
10. Vacation Packages
11. Skiing
12. Camping

1. Fjords and Glaciers
2. Northern Lights
3. Travel
4. Cruises
5. Tourism
6. Holiday Packages
7. Camping
8. Places to Visit
9. Visit
10. Vacation Packages
11. Cities
12. Fishing

1. Fjords and Glaciers
2. Travel
3. Northern Lights
4. Tourism
5. Cruises
6. Camping
7. Holiday Packages
8. Places to Visit
9. Cities
10. Vacation Packages
11. Visit
12. Fishing

Top 12 Micro-Brandtags for Norway

2019

1. Fjords and Glaciers
2. Northern Lights
3. Travel
4. Tourism
5. Cruises
6. Camping
7. Places to Visit
8. Holiday Packages
9. Cities
10. Vacation Packages
11. Visit
12. Fishing



Based on established image around Fjords and Northern Lights,
With less reliance on traditional brandtags

2016 2017 2018

1. Fjords and Glaciers
2. Travel
3. Northern Lights
4. Cruises
5. Tourism
6. Holiday Packages
7. Visit
8. Fishing
9. Places to Visit
10. Vacation Packages
11. Skiing
12. Camping

1. Fjords and Glaciers
2. Northern Lights
3. Travel
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6. Holiday Packages
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11. Cities
12. Fishing
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2. Travel
3. Northern Lights
4. Tourism
5. Cruises
6. Camping
7. Holiday Packages
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9. Cities
10. Vacation Packages
11. Visit
12. Fishing

Top 12 Micro-Brandtags for Norway

2019

1. Fjords and Glaciers
2. Northern Lights
3. Travel
4. Tourism
5. Cruises
6. Camping
7. Places to Visit
8. Holiday Packages
9. Cities
10. Vacation Packages
11. Visit
12. Fishing
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Denmark and Sweden have a similar result and the growth

Benchmark searches results 2019

Million searches
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Sweden Denmark

The trends of Denmark and Sweden are aligned…



… and the touristic offers of Denmark and Sweden are the same, 
based on “generic” searches, camping and “packages” and rentals

Denmark Sweden

1. Holiday Apartments
2. Camping
3. Vacation Packages
4. Places to Visit
5. Tourism
6. Holiday Packages
7. Cities
8. Travel
9. Holiday Houses
10.Tours
11.Weddings
12.Holiday Rentals

1. Camping
2. Holiday Apartments
3. Cities
4. Vacation Packages
5. Holiday Packages
6. Places to Visit
7. Travel
8. Tourism
9. Igloos Ice Hotels
10.Northern Lights
11.Skiing
12.Tourism Attractions

Top Micro-Brandtags



… and the touristic offers of Denmark and Sweden are the same, 
based on “generic” searches, camping and “packages” and rentals

Denmark Sweden

1. Holiday Apartments
2. Camping
3. Vacation Packages
4. Places to Visit
5. Tourism
6. Holiday Packages
7. Cities
8. Travel
9. Holiday Houses
10.Tours
11.Weddings
12.Holiday Rentals

1. Camping
2. Holiday Apartments
3. Cities
4. Vacation Packages
5. Holiday Packages
6. Places to Visit
7. Travel
8. Tourism
9. Igloos Ice Hotels
10.Northern Lights
11.Skiing
12.Tourism Attractions

Top Micro-Brandtags



Conclusions for the competitors

Iceland leads the ranking despite the recent decrease in demand for the 
first time in 5 years.

Norway has grown steady in the last years and is reducing the gap with Iceland. 
Norway is seen more and more as a “Summer” and Fjord destination.

Denmark has a stable demand based on high Generic searches, Camping and 
Packages, but also on Tours, Weddings and Holiday rentals.

Sweden has a stable demand based on high “city” appeal and “generic” 
searches. Camping for the first time is becoming a top touristic asset.



Finland



Conclusions

1. Finland is the fastest growing country compared to other 
countries in the North.



Finland

5,1
million searches 
in 2019*

*the data is refreshed yearly according to the providers’ new terms and
policies of the most popular search engines in the world.

23%
growth
in 2018-2019*



Finland is the fastest growing country but still at the back of the 
benchmark in terms of touristic appeal

Benchmark searches results 2019

Million searches
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Conclusions

1. Finland is the fastest growing country compared to other 
countries in the North.

2. Increase demand for the top brandtags, more than ever.



Northern Lights Saunas Igloos Ice Hotels

Top touristic activities in Finland remain the same, and this year are the 
fastest growing… 

#2
447.662 searches
+49,1%

#4
296.839 searches
+43,3%

#6
242.199 searches
+34,3%



Northern Lights Saunas Igloos Ice Hotels

… experiencing a gain in the total digital demand market share 
for Finland

#2
447.662 searches
+49,1%

#4
296.839 searches
+43,3%

#6
242.199 searches
+34,3%

7,2% 8,7% 5,8%4,9% 4,3% 4,7%
Market share 2018 Market share 2018 Market share 2018Market share 2019 Market share 2019 Market share 2019



Finland’s top brandtags

1. Tourism
2. Northern Lights
3. Travel
4. Saunas
5. Places to Visit
6. Igloos Ice Hotels
7. Cities
8. Santa Claus
9. Holiday Packages
10.Hotels
11.Lakes
12.Camping

+2,2%
+49,1%
+19,3%
+43,3%
+15,9%
+34,3%
+17,2%
+21,2%
+33,0%
+47,8%

-7,7%
+41,7%

Growth

Top and fastest growing

Top Micro-Brandtags



Northern Lights 
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Northern Lights Competitors Ranking
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+49,1%
Growth
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growth = +15.6%

- 2018  - 2019

Norway

growth = +38.1%

- 2018  - 2019

Finland

growth = +49.1%

- 2018  - 2019



Sweden

1. Camping
2. Holidays Apartments
3. Cities
4. Vacation Packages
5. Holiday Packages
6. Places to Visit
7. Travel 
8. Tourism
9. Igloo Ice Hotels
10. Northern Lights
11. Skiing
12. Squares
13. Tourism Attractions
14. Hotels
15. Towns

1. Holiday Apartments
2. Camping
3. Vacation Packages
4. Places to Visit
5. Tourism 
6. Holiday Packages
7. Cities
8. Travel
9. Holiday Houses
10. Tours
11. Weddings
12. Holiday Rentals
13. Beaches
14. Islands
15. Hotels

Finland Norway Denmark

1. Fjords and Glaciers
2. Northern Lights
3. Travel
4. Tourism
5. Cruises
6. Camping
7. Places to Visit
8. Holidays Packages
9. Cities
10. Vacation Packages
11. Visit 
12. Fishing
13. Tours
14. Skiing
15. Hiking

1. Tourism 
2. Northern Lights 
3. Travel
4. Saunas
5. Places to Visit
6. Igloos Ice Hotels 
7. Cities
8. Santa Claus
9. Holiday Packages
10. Hotels
11. Lakes
12. Camping
13. Visit
14. Vacation Packages
15. Things to Do

Northern Lights is an important activity not only for Finland

Iceland

1. Northern Lights
2. Travel
3. Tourism
4. Volcanoes
5. Holiday Packages
6. Tours 
7. Vacation Packages
8. Things to Do 
9. Places to Visit
10. Hotels
11. Visit
12. Fjords and Glaciers
13. Camping
14. Waterfalls
15. Springs 



Saunas

Saunas Competitors Ranking
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Saunas

+43,3%
Growth



Top TMS
1. Japan
2. Italy
3. United States 
4. Netherlands
5. France
6. Spain
7. Germany
8. Russia
9. Sweden
10.South Korea

The markets which searched most about Saunas are Japan and Italy 
with almost 50% market share

74.038
68.758
22.900
19.143
18.886
15.706

9.349
6.162
4.985
4.911

Searches 2019 Growth
91.4%
27.2%
17.4%
29.6%
67.1%
33.2%
27.9%
36.3%
39.1%
11.3%



Igloos Ice Hotels

SE FI IS NO DK

Igloos Ice Hotels Competitors Ranking
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Igloos Ice Hotels

Growth

+34,2%

PR Campaign 
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Legacy without
a PR campaign
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Igloos Hotels still is an important Micro-Brandtag

2015 2016 2017

1. Travel
2. Saunas
3. Tourism
4. Northern Lights
5. Santa Claus
6. Cities
7. Igloos Ice Hotels
8. Holiday Packages
9. Places to Visit
10. Lakes
11. Hotels
12. Visit

1. Igloos Ice Hotels
2. Northern Lights
3. Travel
4. Saunas
5. Tourism
6. Cities
7. Santa Claus
8. Holiday Packages
9. Places to Visit
10. Hotels
11. Lakes
12. Visit

1. Igloos Ice Hotels
2. Northern Lights
3. Travel
4. Cities
5. Tourism
6. Saunas
7. Places to Visit
8. Santa Claus
9. Holiday Packages
10. Hotels
11. Lakes
12. Camping

Top 12 Micro-Brandtags for Finland 

2018

1. Northern Lights
2. Travel
3. Cities
4. Tourism
5. Saunas
6. Places to Visit
7. Igloos Ice Hotels
8. Santa Claus
9. Lakes
10. Hotels
11. Holiday Packages
12. Camping

2019

1. Tourism 
2. Northern Lights 
3. Travel
4. Saunas
5. Places to Visit
6. Igloos Ice Hotels 
7. Cities
8. Santa Claus
9. Holiday Packages
10. Hotels
11. Lakes
12. Camping



Conclusions

1. Finland is the fastest growing country compared to other 
countries in the North.

2. Increase demand for the top brandtags, more than ever.

3. Finland is “on-brand” as it is growing in brandtags related to 
Nature and Wellbeing.



Other important and fast growing brandtags

Camping

Parks and Reserves

Spa and Beauty

Forests

Islands



Camping



Camping
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Camping
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Camping

Finland
#10 position (Brandtag)
153.405 searches 2019
+44,4% growth for Finland 2018-2019

Benchmark
+37,5% average growth of competitors 2018-2019



Camping – Benchmark Results

Benchmark searches results

Thousands
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Camping is an important activity for all the countries

Denmark

1. Holiday Acc.
2. Camping
3. Tourism Packages 
4. Tourism Attractions
5. Destinations
6. Tourism
7. Travel
8. Tours
9. Restaurants
10. Couples
11. Beaches
12. Entertainment Parks
13. Hotels
14. Natural Wonders
15. Historical Sites

1. Camping
2. Destinations
3. Tourism Packages 
4. Holiday Acc.
5. Tourism Attractions
6. Natural Wonders
7. Tourism
8. Special Acc.
9. Travel
10. Winter Sports
11. Urban Landmarks
12. Adventure and Outdoor
13. Wellbeing
14. Hotels
15. Rural Accommodation

Norway Iceland Sweden

1. Natural Wonders
2. Tourism
3. Tourism Packages 
4. Travel
5. Tourism Attractions
6. Tours
7. Hotels
8. Destinations
9. Camping
10. Wellbeing
11. Adventure & Outdoor
12. Hiking
13. Museums
14. Resorts
15. Shopping

1. Natural Wonders
2. Tourism
3. Tourism Attractions
4. Tourism Packages 
5. Travel
6. Camping
7. Destinations
8. Cruises
9. Tours
10. Winter Sports
11. Fishing
12. Hiking
13. Holiday Acc.
14. Hotels
15. Adventure & Outdoor

Finland

1. Natural Wonders
2. Tourism
3. Tourism Attractions
4. Destinations
5. Wellbeing
6. Travel
7. Tourism Packages 
8. Special Acc.
9. Santa
10. Camping
11. Hotels
12. Winter Sports
13. Tours
14. Ski Accommodation
15. Rural Accommodation



Parks and Reserves



Parks and Reserves

Finland
#23 position (Brandtag)
36.417 searches 2019
+40,4% growth

Benchmark
+33,2% average growth of competitors
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Parks and Reserves comparison

Benchmark searches results

Thousand
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Forests



Forests

Finland 
#17 position (Micro-Brandtag)
80.112 searches 2019
+20,7% growth

Benchmark
+29,2% average growth of competitors
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Trump comment regarding 
forests in Finland
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Forests – Benchmark Results

Benchmark searches results

Thousands
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Islands



Islands

Finland
#26 position (Micro-Brandtag)
38.613 searches 2019
+31,7% growth

Benchmark
+21,9% average growth of competitors
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Islands comparison 

Benchmark searches results

Thousands
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Lakes



Lakes

Finland
#11 position (Micro-Brandtag)
128.529 searches 2019
-7,7% growth

Benchmark
+25,2% average growth of competitors
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Lakes – Benchmark Results

Benchmark searches results

Thousands
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Conclusions

1. Finland is the fastest growing country compared to other 
countries in the North.

2. Increase demand for the top brandtags, more than ever.

3. Finland is “on-brand” as it is growing in brandtags related to 
Nature and Wellbeing.

4. Finland concentrates the demand on the second part of the year, 
not seen yet as a summer destination.



100.000

200.000

300.000

400.000

500.000

600.000

700.000

Jan-1
6

Mar-1
6

May-1
6

Jul-1
6

Se
p-16

Nov-1
6

Jan-1
7

Mar-1
7

May-1
7

Jul-1
7

Se
p-17

Nov-1
7

Jan-1
8

Mar-1
8

May-1
8

Jul-1
8

Se
p-18

Nov-1
8

Jan-1
9

Mar-1
9

May-1
9

Jul-1
9

Se
p-19

Nov-1
9

Finland’s evolution of searches (2016-2019)



100.000

200.000

300.000

400.000

500.000

600.000

700.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

2018 2019

Finland’s evolution of searches (2018 vs 2019)



100.000

200.000

300.000

400.000

500.000

600.000

700.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

2018 2019

Finland’s evolution of searches (2018 vs 2019)
+22,7%

Growth



100.000

200.000

300.000

400.000

500.000

600.000

700.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

2018 2019

Finland’s has two speeds when looking at the growth rate



100.000

200.000

300.000

400.000

500.000

600.000

700.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

2018 2019

Growing a lot more in the second half of the year than in the first

1° HALF-YEAR 2° HALF-YEAR

+11% +33%



700.000

900.000

1.100.000

1.300.000

1.500.000

1.700.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

Finland is the only country in the benchmark with this behaviour

500.000

700.000

900.000

1.100.000

1.300.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec
100.000

200.000

300.000

400.000

500.000

600.000

700.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

300.000

400.000

500.000

600.000

700.000

800.000

900.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec
300.000

500.000

700.000

900.000

1.100.000

Jan
Feb

Mar
Apr

May
Jun Jul

Aug
Sep

Oct
Nov

Dec

Iceland Norway Finland

Sweden Denmark

- 2018  - 2019 - 2018  - 2019

- 2018  - 2019 - 2018  - 2019

- 2018  - 2019



?



Reason 1

Finland’s top brandtags grow more during the second part 
of the year



Finland’s top brandtags have more searches in the second part 
of the year

Northern Lights Saunas Igloo Ice Hotels
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Reason 2

Japan experiences an extraordinary growth
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Japan Rest of the markets

Touristic offer appealing for Japan and the Rest of the Word
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Reason 3

Germany and United Kingdom’s appeal increases, in particular for 
Packages and Northern Lights, 
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The peaks are visible in the various of topics

Northern Lights Vacation Packages
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Reason 3 (continuation)

Germany and United Kingdom’s appeal increases, in particular for 
Packages and Northern Lights, while Russia does not grow in winter 
searches compared to last year. 
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Russia

Which can be noted also for the following Brandtags
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Reasons for the Q3-Q4 increase

R1. Finland’s top brandtags grow more in the second part 
of the year.

R2. Japan experiences an extraordinary growth

R3. Germany and United Kingdom’s appeal increases, in particular 
for Packages and Northern Lights, while Russia does not grow in 
winter searches compared to last year 



MarketsBrandtags

The reasons behind the growth for searches is a combination of 
brandtags and markets



Conclusions

1. Finland is the fastest growing country compared to other 
countries in the North.

2. Increase demand for the top brandtags, more than ever.

3. Finland is “on-brand” as it is growing in brandtags related to 
Nature and Wellbeing.

4. Finland concentrates the demand on the second part of the year, 
not seen yet as a summer destination.

5. Japanese and German campaigns worked, along with a positive 
impact on the “The apprentice” in the UK.
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