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We all have a 
responsibility 

to do the 
right thing

Corporate Social Responsibility: Doing the right thing

We were born out of the 
desire to ensure that 

successful companies 
gave something back 

and did the right thing. 

Just a Drop was created 
before Corporate Social 

Responsibility was part of 
the business vocabulary



12/17 Sustainable Development Goals



We've committed to 
becoming a net zero 

organisation by 2025



There's been a shift change in consumer 
attitudes...



The dial has shifted and there's finally a recognition 
that change needs to happen across: 

Government Commercial Societal 

This means that doing nothing is no longer an 
option 



Examples of Behaviour Change

Venice has suffered from 
tourist overcrowding for over 
a decade, but for the first-
time local people began 
actively protesting and the 
tourism industry has had to 
respond. 
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The BBC’s Blue Planet 
documentaries raised 
massive consumer 
consciousness regarding the 
health of our oceans and 
marine life

The water crisis in Cape Town 
in 2018 brought into stark 
public awareness the fear of 
what they referred to as “Day 
Zero” -a city with no running 
water, with water queues at 
centralised taps. 

The killing of Cecil the Lion by 
a trophy hunter in Zimbabwe 
created worldwide outcry 
and raised awareness of a 
growing public desire to 
protect our planet's wildlife 



Individuals are less likely to offer help to a victim in the street when 
there are other people present but if it is just them, the individual is 

always happy to help.

Did you know that...



Three key guiding international frameworks:

Global Sustainable Tourism Council

UNWTO Global Code of Ethics

UN Sustainable Development Goals

• 3 international recognised criteria for Destinations, Hotels and Tour Operators 
• A GSTC Professional Certificate in Sustainable Tourism

These are humanity’s leading priorities, so if as a starting point we can each 
consider where we are most likely to impact, we can unite in progress.

This has been developed into a binding convention, asking countries to put into legal 
frameworks the ethical expectations of the code



Social EconomicEnvironmental Cultural

Sustainable Travel 
Finland Programme 
Four Key Pillars: 



Civil 
Society and 

Communities

Government

Third Sector (NGOs) Private Sector

The 
Transformational 

Triangle

Create Policy and 
Frameworks

Provides
engine and 

impetus
Underpins 

delivery



Collective Vision

Collaborative Leadership & Partnership

Society Wins

All 
points 

of the triangle
make a contribution 

utilising their expertise

The Transformational 
Triangle



Looking to the Future...

Build sustainability 
into your business 
plan. Make it personal.

Create a Sustainable 
Tourism Framework 

Raise your CSR 
Game

Let your CSR programme 
complement your 
business

Use the three guiding 
international 
frameworks

Use the Sustainable 
Travel Finland 
Programme 

Promote and share 
your efforts!

Adopt the 
Transformational 
Triangle framework to 
increase impact
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Thank you so much for 
your time, if you have any 
questions at all, please 
don't hesitate to get in 
touch! 


