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What is the GSTC?

The leading global authority in 
setting and managing standards for 

sustainable travel & tourism



Sustainable Tourism

“Tourism that takes full account of its current and future economic, 

social and environmental impacts, addressing the needs of 

visitors, the industry, the environment and host communities”



“Sustainable Tourism” does not refer to a 
specific type of tourism.

“Sustainable Tourism” is an aspiration for the 
impacts of all forms of tourism.

Sustainable Tourism



Sustainability is on the rise:
Businesses & Destinations take action 





• 83% of global travelers think sustainable travel is vital, with 61% saying 
the pandemic has made them want to travel more sustainably in the 
future

• 81% of travelers say they want to stay in a sustainable accommodation 
in the upcoming year – which is a notable increase from 62% in 2016 
and 74% in 2020, just prior to the pandemic

[Booking.com Sustainable Travel Report 2021]

Sustainable Travel Report 2021 by



Booking.com: Highlighting Certified Hotels



EcoHotels.com





How to recognize what is 
sustainable tourism? 

Standards and labels



Many labels… much confusion…



Founding Organizations:

Global Sustainable Tourism Council

+
UNWTO, UNEP, Rainforest Alliance

+
a coalition of 32 partners



GSTC Criteria



GSTC Criteria Development

First GSTC Criteria development: 
• More than 80,000 relevant people were invited to comment
• Analyzed more than 4,500 criteria from more than 60 existing certification 

standards and other voluntary sets of criteria, principles and guidelines.
• Worldwide applicability

Revision every few years



GSTC Criteria Sets

Two sets of GSTC Criteria have been developed:

1. Criteria for Industry (Hotels & Tour Operators)
(2008, 2012, 2016)

2. Criteria for Destinations
(2013, 2019)



(A) Sustainability Management

(B) Social & Economic Benefits
Maximize benefits to the host community and minimize negative 
impacts 

(C) Cultural Heritage
Maximize benefits to communities and culture; minimize negative 
impacts 

(D) Environment
Maximize benefits to the environment and minimize negative impacts 

Four Pillars of GSTC Criteria



The Role of Sustainability Standards

 Basis for certification

 For training, education, awareness

 Guidelines for legal and regulatory codes

 Measurement & Evaluation

 Market Access clarity



Certification

Certification is defined as a voluntary, 
third-party assessment, through an audit, 
of a tourism enterprise or destination for 
conformity to a standard. 

GSTC does NOT conduct certification. That is the 
job of the many Certification Bodies throughout the 
world; our job is to accredit those that certify.



The Role of Certification

 Verify the validity of claims and fighting 
false claims (“greenwashing”)

 Risk management mitigation

 Provides discipline for improvement

 Market access function



Certification by GSTC Accredited CBs

How do you choose from around 180 labels floating around in 
the tourism industry?

The range is enormous: from rigorous, impartial and excellent, 
to poor.

Accreditation is a mark of quality placed on Certification 
Bodies, “certifying the certifiers”.



Certification by GSTC Accredited CBs

(Accreditation Body)

GSTC-Accredited Certifying Bodies



3rd-Party Certification 
by an Accredited 
Certification Body

3rd-Party Certification
(supposedly impartial)

2nd-Party verification
(impartiality is not certain)

1st-Party Assessment 
(NOT impartial)

Zero verification

Levels of assurance 



Preferring and promoting certified 
sustainable tourism business



Hotelbeds: Promoting Certified Hotels

Hotelbeds launched an initiative to identify, highlight and promote sustainable 
accommodation within its hotel portfolio.

The Green Hotels Programme is available to more than 60,000 B2B travel 
buying partners worldwide.

Hotelbeds uses the GSTC framework to identify fully certified hotel properties 
following the GSTC Criteria.



TUI Group: Preferring Sustainable Services

TUI encourages all hotels offered to its 27 million customers 
to obtain certification that meets the GSTC Criteria

When TUI’s Better Holidays, Better World sustainability strategy 
was rolled out across the business in 2015, the ambitious goal to 
deliver 10 million ‘greener and fairer’ holidays per year by 2020 
was set. Data published in the latest sustainability report shows 
that this goal was achieved. 10.3 million customers stayed in 
hotels with sustainability certifications in 2019 alone, reaching our 
ambition of 10 million one year early. 



Holiday-Makers Requiring Sustainable Hotels

easyJet holidays will be supporting 100% of 
its directly contracted hotels to achieve 
certification by a GSTC Accredited 
Certification Body or certification to a GSTC 
Recognized Standard by the end of 2025.



Advantage for Certified Hotels in Business Travel

American Express Global Business Travel (AMEX GBT)

“Preferred contracting with hotels based on the GSTC 
Criteria as a global standard for a global framework with our 
regional partner Certification Bodies”



Global Tour Operations Target
Target for 1,000 “sustainable tours” by 2019.

Royal Caribbean: Using Certified Tour Operators

Was greatly exceeded with 2,014 tours 
provided by sustainably certified operators 



MSC Cruises: Sustainability Tour Program



Positioning Sustainable Tourism
as a National Focus



European Travel Commission recommendation

‘Sustainable Tourism Implementation: Framework and Toolkit’ 
by the European Travel Commission (ETC), representing 32 
national tourism organizations in Europe.

Sustainable tourism standards are a good tool.

Use existing standards: It is easier to adapt or adopt an 
existing scheme than create a whole new one. Many schemes 
are underpinned by the GSTC Criteria.





Slovenia is green

Slovenia acts green

Slovenia promotes green

SLOVENIA’S  
COMPETITIVE  
ADVANTAGE

DEVELOPMENT OF  
GREEEN TOURISM

REPOSITIONING OF  
SLOVENIAN TOURISM

Slovenia’s Strategic Guidelines



Green Scheme of Slovenian Tourism



Successful Promotion



Switzerland Tourism: Swisstainable
Sustainable service providers will be awarded an emblem.

Swisstainable does not intend to be yet another certification, 
but rather to provide guidance for guests, using existing standards.

Switzerland Tourism offers incentives for participating in the programme:
• Effective marketing of Swisstainable through ST
• Listing at MySwitzerland.com with corresponding mentioning as a 

Swisstainable business.
• One of the decision criteria in the RFP (Request for Proposal)

for ST Events



SUSTAINABLE 
TRAVEL FINLAND



Although the Sustainable Travel Finland programme
is aligned with international sustainable tourism 
programmes and Sustainable Development Goals, 
it is tailored for regional and national needs. 

In Finland, the programme is developed in cooperation with 
the Finnish government, regions and companies.

SUSTAINABLE TRAVEL FINLAND PROGRAMME –
SPECIALLY TAILORED FOR FINLAND

THE JOURNEY / SUSTAINABLE TRAVEL FINLAND



Sustainable Travel Finland (STF)

Low-threshold, free
programme for the 
Finnish tourism 
industry, destinations 
and companies

Marketing 
communication tool 
for Visit Finland and 
stakeholders

Label for consumers and 
operators to identify 
sustainable travel 
companies and 
destinations

SUSTAINABLE TRAVEL FINLAND PROGRAMME / SUSTAINABLE TRAVEL FINLAND



STF’s 7-steps approach to 
sustainable tourism development

THE 7-STEP APPROACH TO SUSTAINABLE TOURISM DEVELOPMENT / SUSTAINABLE TRAVEL FINLAND

Step 1.
Commitment

Step 2.
Increasingknow-how

Step 3.
Development & actionplan

Step 4.
Responsible communication

Step 6.
Verification and measurability

Step 7.
Agreement and continuous development

Step 5.
Certification and auditing



SUSTAINABLE TRAVEL FINLAND TODAY / SUSTAINABLE TRAVEL FINLAND

In the programme:
• 700 companies

• 65 destinations

STF labelled:
• 129 companies (incl. accommodation, 

ferries, harbour, restaurants, attractions, 
events, outdoor resorts, travel agencies, 
transportation companies etc.)

• 1 destination (Posio, Lapland)

STF today



Sustainability is a journey



Use the GSTC Criteria



Website: www.gstcouncil.org
LinkedIn: www.linkedin.com/company/gstc
Facebook: @GlobalSustainableTourismCouncil
Twitter: @GSTC_

http://www.gstcouncil.org/
http://www.linkedin.com/company/gstc/
http://www.facebook.com/GlobalSustainableTourismCouncil
https://twitter.com/GSTC_
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