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Panama as business platform



 Capital: Panama City
 Area: 75,517 square km

 Population: 4,098,135 (2017 est.)
 GDP: $58 billion

 GDP per Capita: $13,012
 Currency: US Dollar since 1904

 Inflation: 0.7% (2016)
 Language: Spanish (official) and English

(Commercial)

Demographics of Panama



64%
85%

17%FDI Growth
2016 vs. 2015

Reinvestment of profits
Solid country stability

Accumulated FDI growth
Trend from 2010 up to date

% Share
Respect to Central AmericaFDI 45%

Dynamic growth on Foreign Direct
Investments.



Panama holds 45% of 
incoming FDI into 
Central America

6.5%
United Kingdom18.7%

United States

17.3%
Colombia

4.3%
Taiwan

7.7%
Switzerland

5.4%
Spain

Major investors from the world in Panama

5.7%
South Africa



Panama’s trade facts

Colon Free Zone  
In 2016 a total trade volume reached US$ 
19.6 billion with a favorable trade 
balance for Panama over US$ 1.1 billion

US$ 5,209.3 Million
Of Foreign Direct Investments in 2016 
(7th major in LATAM)

A service based Economy
In 2016, service exports surpassed US$ 
14.6 billion. This sector represented 
71.2% of Panama’s GDP

Top growing sectors in 1st Qt of 
2017 GDP:
*Private Education (11.9%)
*Transport Storage and Communications (10.6%
*Wholesale & Retail (9.5%)
*Construction (6.6%)



Export Facts in 2016
US$ 636.1 millions

US$ 
148.8
Millions

US$ 
173.6
Millions

US$ 
202.9
Millions

US$ 
110.6
Millions

23.4%
27.3%

17.4%

31.9%

17.4%
Agro Business Products

23.4%
Sea Products

27.3%
Industrial Products

31.9%
Agriculture Products



Panamanian Exports in 2016
Top 5 export products by tariff code represents 33.1% of total exports

2nd Frozen Shrimps

US$ 38.3 Millions

4thCultured Frozen Shrimps

US$ 26.9 Millones

5thFish Flour and Pellets

US$ 26.3 Millions

3rdSugar Cane in the raw

US$ 30.3 Millions

1stFresh Bananas

US$ 88.8 Millions



Import facts in 2016
US$ 11,696.9 millions

US$ 
2,912.5

Millions

US$ 
3,415.5
Millions

US$ 
5,368.9
Millions

24.9
%

29.2
%

45.9
%

24.9%
Capital goods

25.6%
Intermediate goods

45.9%
Consumer goods



Panamanian Imports in 2016
Top 5 import products by tariff code reaches 15.1% of total imports

2nd Other medicines in retail 
format

US$ 369.6 Millions

4th Motor vehicles between US$ 
8 to 20 thousand dollars

US$ 290.7 Millions

5thUnleaded Fuel over 91 
octane

US$ 283.3 Millionss

3rdJetfuel

US$ 323.4 Millions 

1stDiesel for vehicles

US$ 492 Millions



Panama is leading FDI Attraction 
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In Latin America

FDI/GDP ratio (%)
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An unprecedent economic boost
Forecasted growth rate on GDP over 6% until 2021 accrding to IMF

PANAMA European UnionLatin America & CaribbeanWorld United States

Net Growth Rate (%)








i9 presentation to Joe Smith15

Madrid (MAD)

Frankfurt (FRA)

Amsterdam (AMS)

Estanbul (IST)
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Panamá
(PTY)

San Juan
(SIU)

Mexico City
(MEX)

São Paulo
(GRU)

Cancun
(CUN)

With 90 destinations, Tocumen
International is the best connected 
airport in Latin America

Connectivity through 7 submarine
fiber optic cables 

 100% of regional traffic
 97% of internationalvoice traffic
 90% electronic data transmission
 Virtual unlimited bandwith

Panamá have the two most 
active ports of Latin America in 
both oceans:

1. Balboa: 3,468,283 TEU

2. Cristobal: 3,286,736 TEU 

Panama
The Great Connection

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/
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A Multimodal platform able to connect
2 oceans through 80 km. 

Metro Line System by 202
Interoceanic Railway
Panama-Colon Highway

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/


20 Agreements

60 countries
involved

Purchasing Power

+$ 29,000 
per capita

Market Access: 

1,300 Million
Consumers

FTA with key partners  
Around the world









FDI & 
Technology 

Transfer Prevalence
of foreign ownership Impact rules

of business on FDI

Technology
absortion for

companies

Development
of financial market

Taxation effetc
On investment

incentives

#2
In Latin America and 40

worldwide
In competitiveness

#27
#12

#12

#10
#8

#5



#6
Availability of 
Financial
Services

#5
Financial services
comply with markets
needs

#8
Ease of access to 
loans

#11
Solvency of 
banks

#22
Venture 
capital 
availability

90 banks (local and 
International)

+118 billion in assets

606 million in profits 
by April 2017

The Financial Center of Panama
Among most competitives in the world

#12
Worldwide for the development

Of its financial market



Panama’s comparative advantage 
with positive impact for trade and investment environment

Dollarized
economy since

1904

No Central Bank Fiscal Territory 
System



Panamanian infrastructure
ranks on top compared to competitive markets*

Pa
na

m
a

D
om

in
ic

an
 R

ep
.

Ja
m

ai
ca

Ba
ha

m
as

P.
 R

ic
o

#1

#2

#3
#4#5

Panama has the best infrastructure of Central 
America

*Fuente: Caribbean & Central American Countries of the Future 2013/14 (fDi Intelligence)

#6

#8

#5

Worldwide rankingon maritime infrastructure quality, 
air and telecommunicationsl
*Fuente: Foro Económico Mundial, Índice de Competitividad Global 2016-2017



#1

#40

In Latin America according to Logistic Performance Index of World Bank 
in 2016.

Worldwide due to its logistic capacity, with comparative advantages
in major indicators

Panama leads the region in logistic performance



LABOR

CUSTOMS

FISCAL

MIGRATION

Special regimes
Boosting development
Promoting innovation

Área Económica Especial

Competitive incentives and 
special regimes

INCENTIVES



0% taxes in profits from re-
exports

0% taxes for imports or re-
exports

0% taxes on profits 

3,000 companies
30,000 employments

One of the major logistic centers 
for multimodal redistribution

in the world

. 2nd largest FZ  
of the world 

Ideal hub to 
access markets 

of  Central 
America, The 

Caribbean and 
Andean Pact



Área Económica Especial

A Public-Private
development, through a 
master plan and Special
Economic Area. One of 

the most ambitious
economic developments

in the world

290 companies, including
Fortune 500

and Forbes Global 
2000

Ideal place for logistic
operations, 

high value services, light 
manufacture and maritime

services International Airpport
Category #7

Special 
Incentives: 

Fiscal, Labor, 
Migration, and 

customs



Manufacture, assembly, 
processing, logistics, , high 

tech research, 
environmental services,  

health servicesFlexible 
Labor and 
Migration 

regulations

0% of Income Tax on 
lease and sub lease of 

property
0%  of Income Tax for 
operations with impact 

abroad
0% taxes in customs for 

goods required for 
operations

New project: 
200 hectare in 

Tocumen Intl FZ

Free Zones can 
be stablished in 
any area of the 

country following 
legal framework



@proinvexpmawww.proinvex.mici.gob.pa

Thank you for your time!
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